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Welcome Message

The Member Lines of the Florida Caribbean Cruise Association are pleased to welcome you
to the 12th annual Gala Dinner Extravaganza. Both our Association and the people of the
Caribbean are grateful for your attendance tonight, as 100% of the proceeds will benefit the
FCCA Foundation for the Caribbean, which will fund numerous humanitarian causes through-
out the region. 

Though the lucid oceans, bucolic settings, and tropical forests draw in many tourists, the smiles
and spirit of the people are what keep the mission for their improvement our constant quest. 

Tonight further solidifies the cooperative relationships/friendships between the cruise indus-
try and the destination partners, and your participation makes this a possibility. Through
events such as this, mutual benefits are seen. We join together with the sight of a common
goal in the distance. We canÕt thank you enough for sharing your time, money, and effort for
this objective.

We would also like to thank the Port of Miami for enabling this event to take place.

Have a delightful evening and take pleasure from your good deeds. We look forward to see-
ing you at the next FCCA event.

MMMM iiii cccc kkkk yyyy   AAAA rrrr iiii ssss oooo nnnn
FCCA ChairFCCA Chairman;man;

ChairChairman & CEO, Carman & CEO, Carnival Corporationnival Corporation

MMMM iiii cccc hhhh eeee llll eeee   MMMM ....   PPPP aaaa iiii gggg eeee
PrPresidentesident
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6:30 p.m. Cocktail Reception & ÔSilentÕ Auction

7:00 p.m. Meet and greet with Wayne Simien of the Miami Heat 

8:00 p.m. Dinner

Introduction 
Carnival Cruise Lines, Cruise Director, Jorge Solano

9:30 p.m. Entertainment & Dancing

Sponsor Recognition

Platinum Sponsors

¥  Eller & Company, Inc., Arthur C. Novacek, President & CEO

¥  Port Everglades Department of Broward County,

Phil Allen, Port Director

¥  West End Publishing, LLC — Hossam Antar, President

Event Sponsor

¥  Port of Miami, Charles A. Towsley, Port Director

Program



An unlimited choice of cruises aboard 

the most beautiful ships in the world. 

Whether preparing to set sail or 

returning from your journey, we hope 

you will stay awhile. Call your travel 

professional today and experience a 

Port of Miami cruise vacation.

Proud sponsor of the 
12th Annual 

FCCA Gala Dinner 
Extravaganza



During fiscal year 2005, the Port of Miami further solidified its position as the ÒCruise Capital of
the World.Ó  The total number of passengers rose to 3,605,201 — an increase of 3% over FY 2004.
Miami is home to the worldÕs leading cruise lines: Carnival Cruise Lines, Celebrity Cruises, Costa
Cruise Lines, Crystal Cruises, Norwegian Cruise Line, Oceania Cruises, Royal Caribbean
International, and Windjammer Barefoot Cruises.

The Port offers the most modern, safe, and efficient passenger facilities.  Miami plays an active
role in taking cruise passenger expectations to the highest levels by promoting itself as the
Homeport-of-Call as well as destination offering pre- and post-cruise activities.  

Come sample the flavor of MiamiÉ first-class terminals, magnificent beaches, fine restaurants,
word-class shopping, attractions and historical museumsÉ the choices are endless! 

Appetizer
Bread and Butter

Classic Shrimp Cocktail 
Jumbo Shrimp cocktail served with horseradish cocktail sauce

Salad
Caesar Salad with homemade parmesan croutons

Entree
Chicken Breast stuffed with sun dried tomatoes, basil and roasted garlic, 

Served with mashed potatoes and haricot vert

Dessert
Coffee 

New York Style Cheesecake topped with raspberry sauce

Gala Sponsor

Menu



TT
he FCCA Foundation is a charity that is dedicated to helping the people of the Caribbean,
Mexico, and Latin America. The Foundation answers the needs presented by the 
destinations for the betterment of the people of the region.

Participation in events such as Holiday Gift Project, Food Program, Caribbean Special Olympics,
and Hurricane Relief Projects have helped improve the lives of the people in the destinations over
the last 13 years with the FCCA Foundation raising and donating over 3 million.

The Holiday Gift Project alone brought an onslaught of joy and gifts to over 6,000 underprivileged
children throughout 27 destinations, with Mickey Mouse, Santa Claus, Elves and their friends
guiding the provider of bliss.

Foundation History



Events such as the Princess for a Day Silent Auction permits more of the funding to take place
through the money gained. Though many of the items auctioned off were offered at a great bar-
gain, almost $80,000 was raised. This was feasible due to the magnanimity of those who donated
items. These gracious partners of the cruise industry contributed items including vacation pack-
ages, artwork, jewelry, sports memorabilia, and even an all terrain vehicle. 

The FCCA Foundation is possible because of the dedication of all involved. We are all yearning
for a common goal, and weÕre coming continually closer.



FCCA Foundation for the Caribbean
Improving the Lives of Caribbean Citizens 



ation for the Caribbean
es of Caribbean Citizens 



AVIATION BUSINESS & INDUSTRY COMMERCIAL VESSELS YACHTS MARINE OPERATIONS PRIVATE CLIENT TRANSPORTATION

ROYAL MARINE INSURANCE GROUP

8300 Executive Center Drive, Suite 102 Miami, FL 33166 n 305 477-3755 n Fax 305 477-3858 n 800 926-2811 n www.rmig.us

FCCA SHORE EXCURSIONS LIABILITY PROGRAM FROM RMIG

RMIG specializes in providing tailored insurance policies that serve the recreational and
personal needs of individuals with active lifestyles.

General Liability • Local & U.S. Jurisdiction • Cruise Lines Additionally Insured
Excess Auto Liability • Watercraft Hull & Liability • Aircraft Hull & Liability

For further information please contact Bill Roversi at bill@rmig.us
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II
tt isnÕt hard to envision waking up as a child on Christmas day and running to the tree full
of enthusiasm and anticipation. Unfortunately, many of the youth throughout the world
would have no recollection of these course of events. The FCCA Foundation took this

into consideration and made a few deliveries that St. Nick neglected, distributing over 6,000
smiles and feelings of Yuletide joy to those less fortunate in over 27 destinations throughout
the Caribbean, Mexico, and Latin America. Although they didnÕt experience the traditional
festive family gathering, they received their presents at a celebration thrown in their honor.

The Holiday Gift Project was orchestrated by the FCCA, the Member Lines, and participat-
ing destinations. On this day, children eagerly awaited a cruise ship instead of a sled.
However, if you looked closely you might have seen Mickey Mouse guiding the bearer of
bliss. He and his friends acted as elves, assisting Santa Claus during his distribution of gifts
to children ranging from infants to teenagers. Luckily, the jolly fellow didnÕt have his Naughty
List present, so all of the onlookers received a gift specialized for their age and interest. The
charity coalition visited institutions including orphanages, homeless shelters, foster homes,
and schools. Curlene Burrowes, the Principal of Stapledon School, shares her thanks and tells
of the impact made in Nassau, ÒOn behalf of the students of Stapledon School, I would like
to say a heartfelt ÔThank YouÕ for arranging for the special students to be recipients of
Christmas Gifts. Many of our students would not receive gifts at all if it were not for the kind
gesture by the Florida-Caribbean Cruise Association.Ó

The glow emitted from the smiles of the children reflected the joy of the season and served as
a sufficient ÒThank YouÓ card. As Burrowes noted, the gifts given would be the sole remnants
of the season for many. This is why many are anxious to participate, such as Celeste de Leon
of the Ministry of Tourism of the Dominican Republic, who remarks, ÒWe are anxious to par-
ticipate in this good cause and joy you bring to the children of our country. We understand the
need these children live everyday, and this is why we love to support you every year.Ó Mark
Witko of Disney Cruise Line, another willing contributor, shares, ÒWe really canÕt thank you
enough for the opportunity to partner with you on this special event. Visiting the children with
our VoluntEARS and Disney Characters has become an annual tradition at Disney Cruise
Line, and we sincerely look forward to it every year. Ó

Though this has become an annual event, astonishment was seen in the eager childrenÕs eyes.
However, they werenÕt the only anxious ones. Cameron Jeffrey of Celebrity Cruises couldnÕt
help but get swept up by the event, ÒThis is the second time I have been involved with this
program, and I must say that it was so heart-warming and touching to be involved with this
yearÕs event. The children had a great time. The Celebrity crew came in dancing and had a

Holiday Gift Project



great time with the children; it brought a tear to the eye. It definitely put us in the holiday spir-
it!Ó Margaret Jones of the Jamaica Tourist Board also found herself and others immersed in
the activities, ÒIt was once again my pleasure to coordinate this yearÕs FCCA Holiday Gift
event here in Montego Bay. The teachers and children at the Salvation Army Basic School
were ecstatic! It was a very fun filled  activity, especially with Santa handing out the gifts. We
were also very surprised and felt honored that the Master of the Conquest was there with us,
and the children loved him!Ó

This is the 13th year in which the Foundation has sought to improve the lives of the Caribbean
citizens through similar projects. Through projects like these, the Foundation has shown that
money isnÕt the sole provider of joy; it takes caring and participation. By employing such
strategies, they have impacted the lives of thousands: an adequate return for the $3 million
plus invested. Thanks to the collaboration of the FCCA and the Member Lines, this event has
brought happiness to the children of the Caribbean.



FCCA Holiday Gift Project
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COMPLETE MARITIME SERVICES Since 1933

CRUISE SHIPS ARE
OUR SPECIALTY

SERVING: PORT EVERGLADES, PORT OF MIAMI,
PORT CANAVERAL, PORT OF TAMPA & PORT MANATEE

SERVING FLORIDA’S MARITIME NEEDS. FIRST IN SAFETY & CUSTOMER SERVICE.
FULL SERVICE SHIP AGENTS, TERMINAL OPERATORS & CONTRACT STEVEDORES.
COMPLETE TERMINAL & PORT MANAGEMENT SERVICES.

Eller & Company, Inc. 
LOUIE L. WAINWRIGHT JR., PRESIDENT & CEO

NORMAN C. SPENCER, SENIOR VICE PRESIDENT & COO





Feel the Freedom of Cruise Control.
Some see obstacles. We see a way around them. That kind of determination sets Port Everglades apart from
the rest. No other port provides on-site customer service for you and your guests. That’s why you’re assigned
two on-site cruise services managers for fast access to our 225-member staff. Whether you’re calling with a
3,000-guest megaship or a 100-guest luxury cruiser, you’ll receive the same personalized service. And all of
your marine needs such as line handling and tugboats are attended to with just one call. Right down to the  
little things – like presenting a red rose to guests on inaugural cruises – it’s all about going the distance. 

Less waves. More service.

Learn more by contacting Carlos Buqueras or 
Jim Lida in Cruise Marketing at 954-523-3404.
1850 Eller Drive � Fort Lauderdale, FL 33316
www.broward.org/port Step aboard the future

9750 caribbean cruising  2/13/04  3:40 PM  Page 1



Cruise Executives In Attendance

Carnival Corporation
Howard Frank ~ Vice Chairman & COO
Giora Israel ~ Vice President, Strategic Planning

Carnival Cruise Lines
Roger Blum ~ Vice President, Cruise Programming
Gordon Buck ~ Vice President, Port Operations
Amilicar Cascais ~ Director, Tour Operations 
Brendan Corrigan ~ Sr. Vice President, Cruise Operations 
Robert Dickinson ~ President & CEO
Vicki Freed ~ Sr. Vice President, Sales & Marketing
Roberto Martinoli ~ Sr. Vice President, Technical, Environmental & Safety Operations
Capt. Domenico Tringale ~ Senior Port Captain

Celebrity Cruises
Dan Hanrahan ~ President

Costa Cruise Lines
Hans Hesselberg ~ Vice President, Hotel Operations

Disney Cruise Line
Russell Daya ~ Manager Marine Operations 
Frank De Heer ~ Vice President, Marine & Technical Operations 
Tom McAlpin ~ President
Larry Stauffer ~ Manager, Shore Excursions & Island Recreation
Bert Swets ~ Director, Purchasing & Logistics
Tom Wolber ~ Sr. Vice President, Operations

Holland America Line
John Cook ~ Manager, Shore Excursions
Dan Grausz ~ Sr. Vice President, Fleet Operations
Stein Kruse ~ President & CEO
Ellen Lynch ~ Director, Shore Excursions
Matthew Sams ~ Vice President, Caribbean Relations
Bill Sharp ~ Vice President, Port Operations/Port Security

MSC Cruises (USA) Inc.
Robert Keesler ~ Vice President, Hotel & Marine Operations
Richard Sasso ~ President & CEO 

Norwegian Cruise Line
Alvin Dennis ~ Vice President, Purchasing & Logistics
Agnes Mathiesen ~ Manager, Port Operations
Joanne Salzedo ~ Director, Product Development
Rick Strunck ~ Director, Itinerary Planning
Andy Stuart ~ Executive Vice President, Marketing & Sales
Patrick Powers ~ Port Development Manager, Caribbean, Hawaii, Alaska 



Princess Cruises
Dean Brown ~ Exec. Vice President, Fleet Operations/CEO Princess Tours
Graham Davis ~ Manager, Caribbean & Atlantic Shore Operations
Stephen Nielsen ~ Vice President, Caribbean & Atlantic Shore Operations

Radisson Seven Seas Cruises
Sylviane De Tracey ~ Manager, Land Programs
Mike Pawlus ~ Vice President, Product Planning & Revenue Management

Royal Caribbean International
Adam Goldstein ~ President

Royal Caribbean Cruises, Ltd.
Richard Fain ~ Chairman & CEO
John Tercek ~ Vice President, Commercial Development

Royal Caribbean IntÕl & Celebrity Cruises
Diana Block ~ Associate Vice President, Deployment & Itinerary Planning
Horace Hord ~ Regional Vice President, Global Government & Community Relations
Michael Ronan ~ Regional Vice President, Global Government & Community Relations
Patrick Schneider ~ Account Manager, Shore Excursions
Bert Squiteiri ~ Manager, Hotel Purchasing

Cruise Executives In Attendance







Official Art Sponsor
Park West Galleries

Auction Sponsors
Colon 2000
Cunard Line

De Palm Tours, Gemani Jewelers, Pelican Adventures, S.E.L. Maduro & Sons - Aruba
Diamonds International

Duty Free World
Miami Heat Organization

Razo & Company
SSA Mexico

Steiner Transocean
West End Publishing, LLC

Program Sponsor
Original Impressions

Platinum Sponsors — ($ 10,000 Tables)
Eller & Company, Inc.

Port Everglades Department of Broward County
West End Publishing, LLC

Gold Sponsor — ($ 6,000 Table)
Port of San Diego

$ 500 Tickets
Belize Sealand Tours

Catalina Island Chamber of Commerce & Visitors Bureau
Caterpillar Motoren GmbH & Co. KG

Cayman Islands Government
CH2M Hill, Inc. 

Diaspora Vibe Gallery (Landry & Kling)
Elliott Bay Design Group

Hill Betts & Nash LLP
International Paint LLC

Landry & Kling, Meetings at Sea
Mitel Networks

Park West Gallery
Port of Galveston

Port of Houston Authority
Port of New Orleans

Saint John Port Authority
School of Hotel & Tourism Chinese University of Hong Kong

Sea It Finland
Shore Link LLC/Transportation Management Services

St. Maarten Holding Company
Tropical Shipping

Gala Contributors



Each year the Florida-Caribbean Cruise Association invites students from the
Caribbean, Latin America and Mexico to participate in the annual FCCA
Foundation for the Caribbean ChildrenÕs Environmental Poster Competition.
This year thirteen nations throughout the Caribbean region accepted the invita-
tion to participate

One entry per category was selected as winners for their message that advocat-
ed the role each destination plays in preserving the environment.  Winners
included 12-year-old Trifon Simmons of NevisÕ St. Thomas Primary in the
Junior Division (ages 12 and younger) and in the Senior Division (ages 13 — 16)
15-year-old Sabrina Romulue of St. LuciaÕs Castries Comprehensive
Secondary School.

Students from throughout the Caribbean region were asked to create a poster
that visually depicted at least three ways they believe could help protect the
environment and promote environmental awareness in their country.  The com-
petition Ôs purpose is to promote and stimulate environmental awareness among
students and effectively educate younger generations on the importance of envi-
ronmental protection. Each country submitted one poster in each age category to
represent as its finalist.

The FCCA also congratulates the second and third place winners in each divi-
sion. Twelve-year-old Bianca Blanchard from Haiti won second place, and ten-
year-old Kalyla Jones from Belize took third place in the Junior Division. Senior
division second place winner is sixteen-year-old Attainea Toulon from Dominica
and fourteen-year-old Amelia Layne in third place.  Second place winners in
both categories will each receive US $1,500 and third place winners will receive
US $1,000. 

The winners, Trifon and Sabrina will each receive an educational scholarship
of US $2,500.  The FCCA will also award US $500 for art supplies to the
schools of the first, second, and third place winners in both categories. The
other finalists in each division will receive US $200 rewarding their participa-
tion and good work.

Environmental Poster Competition



St. Lucia
Senior (13 to 16)

Sabrina Romulue ~ 15  Years Old

Nevis
Junior (12  & Under)

Trifon Simmons ~ 12  Years Old

Environmental Poster Winners



SO Much In An Island 

For information and free brochures.
call ( 514) 288 -1904 or email at
info@martinique.org www.martinique.org

Experience the natural wonders of a tropical island
with all the comfort you would expect at home. Enjoy

its lively Creole culture with a French flair. Rejoice in
its pristine sandy beaches, lush rain forest and memorable
sunsets that French artist Paul Gauguin, brilliantly 
captured on canvas.

COME AND DISCOVER MARTINIQUE

Take the time to savor a Ti-punch and flatter your taste
buds with French Creole cuisine. Visit Saint-Pierre,

the little Pompeii of the Caribbean and don’t miss
Martinique’s historical sites and museums.

Come and discover Martinique, a world where
“la vi a douce”, in other words, a world where

life is sweet, a world where the people, the flavors,
the arts and the sun will embrace you!
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Carnival Cruise Lines
Celebrity Cruises

Costa Cruise Lines
Cunard Line

Disney Cruise Line
Holland America Line

MSC Cruises (USA) Inc.
Norwegian Cruise Line

Princess Cruises
Radisson Seven Seas Cruises

Royal Caribbean International
Windstar Cruises
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Florida-Caribbean Cruise Florida-Caribbean Cruise Association (FCCA)Association (FCCA)
11200 Pines Blvd., Suite 201  •  Pembroke Pines, FL 33026

Tel: (954) 441-8881  •  Fax: (954) 441-3171
E-mail: fcca@f-cca.com • Website: www.f-cca.com

FCCA Member Lines








