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The FCCA is pleased to welcome you to our annual Conference & Trade Show.

Originating in 1994, the FCCA has strived to establish links between its Member Lines
and partner destinations' private and public sectors. These connections develop mutual
understanding while increasing communication and leading to business benefits.

By bringing together key players within all facets of the industry, the FCCA works for all
in order to grow symbiotic relationships. Only through these partnerships can we make
great strides.

We extend our thanks to all those who have supported us throughout the years by their
membership, advertising in FCCA publications, attending our events, and advocating the
FCCA in your destinations.

The FCCA Conference & Trade Show continues to serve as a fundamental forum for
establishing and maintaining cooperative connections with the cruise industry and FCCA
partners. Over the next few days, you will have the chance to listen and learn from one
another through face-to-face interactions with some of the most important decision mak-
ers in all areas of cruise tourism.

Please take the chance to actualize these opportunities and make the best of what will
hopefully be our best Conference yet. Gather the information, forage relationships, and
enjoy yourselves.

Micky Arison
Chairman & CEO, Carnival Corporation & plc / FCCA Chairman

Michele M. Paige
president, Florida-Caribbean Cruise Association

Message from the FCCA
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Message from the Minister of Tourism

FCCA CRUISE CONFERENCE & TRADE SHOW MESSAGE

THE HONOURABLE JOSEPH ROSS
THE MINISTER OF TOURISM

TRINIDAD AND TOBAGO

Welcome to the twin island Republic of Trinidad and
Tobago! Two islands with quite different moods – the pul-
sating passionate energy of Trinidad and the lush laid-
back serenity of Tobago.

Trinidad and Tobago is perhaps the most developed
nation within the Caribbean. Our rich diverse culture and
our people clearly elevate us from the traditional sea,
sand and surf destination. We are the creators of
Carnival, the Biggest Street Festival in the World,
Calypso, Soca and Chutney… and of course the
Steelpan. On any given day within the year Trinidad and
Tobago celebrates a festival or an event. There is always
something to do in Trinidad and Tobago.

The Government of Trinidad and Tobago has positioned tourism as one of the industry
pillars in its efforts to diversify our energy-dependent economy.

Recognising that the cruise ship industry is the fastest growing segment of the global
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leisure market we are seriously considering the feasibility of marketing Trinidad and
Tobago as a home port for the world’s cruise ship companies and upgrading port infras-
tructure at our cruise facilities.

Strategically located at the cusp of the South American Continent, Trinidad and Tobago
is a natural choice for cruise shipping when you consider our excellent airport facilities
which can easily cater for arriving and departing passengers, wide range of room stock
ranging from the world class Hyatt Regency Trinidad to quaint bed and breakfast facili-
ties, knowledgeable, trained and certified service providers, and a tourism product that
offers a variety of touring options for cruise ship passengers.

Presently we are on a massive drive to upgrade our established sites and attractions as
well as our service quality as we recognise the critical need to offer “value added” prod-
ucts and internationally acceptable service standards to all our visitors. The re-develop-
ment plan for Maracas, which is located on our scenic North Coast, would truly position
it as the flag ship beach for Trinidad. With enhanced food court facilities, expanded car
park, and facilities for beach sport and entertainment, Maracas will be the preferred place
where people live, work and play.

Government is also reviewing its Tourism Development Act in order to ensure that tourism
operators and investors are offered the most competitive and attractive incentives so as
to ensure that a positive quality experience is delivered to visitors.

As Minister of Tourism I extend a warm and friendly “Trinbago” welcome to all cruise ship
executives and suppliers.

Trinidad and Tobago…. A Destination that is indeed the True Caribbean.

Sincerely,

The Honourable Joseph Ross
MINISTER OF TOURISM
TRINIDAD AND TOBAGO

Message from the Minister of Tourism
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The FCCA Member Lines thank the Tourism Leaders of the Caribbean and Latin America for
showing their support of the Cruise Industry through their attendance at this Conference.

Grenada
Hon. Peter David

Minister of Tourism & Foreign Affairs
Grenada Board of Tourism

Honduras
Hon. Ricardo Martinez
Minister of Tourism

Honduras Institute of Tourism

Jamaica
Hon. Edmund Bartlett
Minister of Tourism

Ministry of Tourism, Jamaica

Martinique
Marie-Claude Clery

Vice President, Martinique Tourism Authority
Martinique Tourism Authority

Nevis
Hon. Joseph Parry

Premier Minister & Minister of Tourism
Ministry of Tourism, Nevis

Puerto Rico
Mickey Espada

Deputy Director, Puerto Rico Tourism Company
Puerto Rico Tourism Company

Republic of Panama
Ruben Arosemena
Vice President

St. Lucia
Hon. Guy Jospeh

Minister of Communications, Works,
Transport & Public Utilities

Ministry of Tourism, Communications, Works,
Transport & Public Utilities

Antigua
Hon. Harold Lovell

Minister of Tourism & Civil Aviation
Ministry of Tourism, Antigua & Barbuda

Aruba
Hon. Edison Briesen

Minister of Tourism & Transportation
Aruba Ministry of Tourism

Bahamas
Hon. Vincent Vanderpool-Wallace
Minister of Tourism & Aviation
Bahamas Ministry of Tourism

Barbados
Hon. John Boyce

Minister of Transport, Works & International Transport
Ministry of Transport, Works & Internatiional Transport

British Virgin Islands
Hon. Elvis Harrigan

Member of the House of Assembly
House of Assembly of the Virgin Islands

Cayman Islands
Hon. Charles Clifford
Minister of Tourism

Cayman Islands Government

Curacao
Hon. Eugene Rhuggenaath

Minister of Economic Affairs, Labour and Tourism
Curacao Ministry of Tourism

Dominican Republic
Magaly Toribio
Vice Minister

Ministry of Tourism of the Dominican Republic

Government Leaders



Hon. Joseph Ross
Minister of Tourism

Ministry of Tourism, Trinidad & Tobago

Hon. Neil Wilson
Secretary for Tourism & Transportation

Tobago House of Assembly,
Division of Tourism & Transportation

U.S.V.I.
Hon. Beverly Nicholson - Doty
Commissioner of Tourism

U.S. Virgin Islands Department of Tourism

St. Maarten
Hon. Theo Heyliger

Commissioner of Harbour & Public Works
Island Government of St. Maarten

Hon. Roy Marlin
Commissioner of Tourism

Island Government of St. Maarten

St. Vincent and the Grenadines
Hon. Glen Beache

Minister of Tourism, Youth & Sports
St. Vincent Ministry of Tourism, Youth & Sports

Trinidad & Tobago
Hon. Patrick Manning

Prime Minister
Republic of Trinidad & Tobago

Government Leaders





ROYAL MARINE IS NOW

APPROACHING A DECADE

OF PROVIDING THE

PROGRAM TO COVER THE

INSURANCE NEEDS OF THE

FLORIDA-CARIBBEAN

CRUISE ASSOCIATION

SHORE EXCURSION

OPERATORS AND TOUR

SITES UNDERWRITTEN BY

ACE USA RATED “A”

EXCELLENT AND PROVIDING

WORLDWIDE JURISDICTION.

AS AN FCCA MEMBER YOU ARE ABLE TO ACCESS

THIS INSURANCE PROGRAM DESIGNED AND DEVELOPED

TO PROVIDE TRUE ONE-STOP-SHOPPING FOR THE

INSURANCE COVERAGE’S NECESSARY TO MEET THE

REQUIREMENTS FOR SHORE EXCURSION OPERATORS

DOING BUSINESS WITH THE CRUISE LINES. WHILE

DESIGNED AT THE REQUEST OF THE CRUISE LINES THIS

POLICY COVERS ALL TOURS ALL THE TIME.

IF YOU ARE NOT A CURRENT MEMBER YOU MAY

CONTACT VICTORIA LALTA, FCCA MEMBERSHIP

DIRECTOR AT 954-441-8881 OR GO TO

WWW.FCCA.COM AND COMPLETE EVERYTHING ON-LINE.

THERE ARE THREE SEPARATE

AND DISTINCT COVERAGE’S

OF F E R ED OF WH ICH

SOME OR ALL MIGHT

BE APPROPRIATE DEPENDING

ON THE STRUCTURE OF

YOUR PARTICULAR TOUR.

ALL HAVE THE STANDARD

LIMIT OF 2 MILLION DOLLARS

WITH HIGHER LIMITS

AVAILABLE TO 10 MILLION

DOLLARS ALL AUTOMATICALLY

NAMES THE FCCA

CRUISE LINES AS

ADDITIONALLY INSURED. THEY ARE GENERAL

LIABILITY, ALSO CALLED THIRD PARTY LIABILITY,

CONTINGENT AUTOMOBILE LIABILITY AND

CONTINGENT WATERCRAFT LIABILITY.

YOU ARE INVITED TO VISIT OUR WEB SITE

WWW.RMIG.US FOR ADDITIONAL INFORMATION ON

THE MANY INSURANCE COVERAGE’S AVAILABLE

THROUGH THE ROYAL MARINE INSURANCE GROUP.

FOR FURTHER INFORMATION PLEASE CONTACT BILL

ROVERSI AT BILL@RMIG.US

AVIATION BUSINESS & INDUSTRY COMMERCIAL VESSELS YACHTS MARINE OPERATIONS PRIVATE CLIENT TRANSPORTATION

ROYAL MARINE INSURANCE GROUP

8300 NW 53 Street, Suite 102 Miami, FL 33166 • 786 364-9811 • Fax 305 477-3858 • 800 926-2811 • www.rmig.us
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CARNIVAL CRUISE LINES
3655 N.W. 87th Ave
Miami, FL 33178-2428
Tel: (305) 599-2600 • Fax: (305) 471-4700
Website: www.carnival.com

CELEBRITY CRUISES
1050 Caribbean Way • Miami, FL 33132
Tel: (305) 539-6000 • Fax: (305) 374-7354
Toll Free: (800) 437-3111
Website: www.celebritycruises.com

COSTA CRUISE LINES
Venture Corporate Center II
200 South Park Rd, Suite 200
Hollywood, FL 33021-8541
Tel: (954) 266-5600 • Fax: (954) 266-2100
Website: www.costacruises.com

CUNARD LINE
24305 Town Center Drive
Santa Clarita, CA 91355
Tel: (661) 753-0000 • Fax: (661) 753-0133
Website: www.cunard.com

DISNEY CRUISE LINE
P.O. Box 10210
Lake Buena Vista, FL 32830-0210
Tel: (407) 566-3500 • Fax: (407) 566-3751
Website: www.disneycruise.com

HOLLAND AMERICA LINE
300 Elliot Avenue West
Seattle, WA 98119
Tel: (206) 281-3535 • Fax: (206) 281-0351
Website: www.hollandamerica.com

MSC CRUISES (USA) INC.
6750 North Andrews Avenue
Fort Lauderdale, FL 33309

Tel: (954) 772-6262 • Fax: (954) 776-5836
Website: www.msccruises.com

NORWEGIAN CRUISE LINE
7665 Corporate Center Drive

Miami, FL 33126
Tel: (305) 436-4000 • Fax: (305) 436-4120

Website: www.ncl.com

PRINCESS CRUISES
24305 Town Center Drive
Santa Clarita, CA 91355

Tel: (661) 753-0000 • Fax: (661) 753-0133
Website: www.princesscruises.com

REGENT SEVEN SEAS CRUISES
1000 Corporate Drive, Suite 500

Fort Lauderdale, FL 33334
Tel: (954) 776-6123 • Fax: (954) 772-4113

Website: www.rssc.com

ROYAL CARIBBEAN INTERNATIONAL
1050 Caribbean Way

Miami, FL 33132
Tel: (305) 539-6000 • Fax: (305) 374-7354

Toll Free: (800) 327-6700
Website: www.royalcaribbean.com

FCCA Member Cruise L ines



www.martinique.org

Ti-Punch
Paul Gauguin

The Sweet Life
Creole Cuisine

Comfort

Saint-Pierre, the little Pompeii
Pristine Beaches

For information and free brochures on Martinique, 
please call (514) 288-1904 or visit: www.martinique.org
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Carnival Corporation & plc
Richard Ames, Sr. Vice President, Shared Services
Micky Arison, Chairman & CEO
Armando Corpas, Director, Project Management, Strategic
Planning and Port Development
Tom Dow, Vice President, Public Affairs
Giora Israel, Vice President, Strategic Planning
Carlos Torres de Navarra, Director, Strategic Planning and Port
Development
Alberto Uch, General Manager, Puerta Maya

Carnival Cruise Lines
Robert Blythman, Director, Tour Operations
Gordon Buck, Vice President, Caribbean Relations
Amilcar Cascais, Vice President, Tour Operations
Brendan Corrigan, Sr. Vice President, Marine Operations
Raynel Gonzalez, Manager, Care Team Services
Andrew Landsberger, Product Development Supervisor
Joe Lavi, Vice President, Purchasing
Vicky Rey, Vice President, Reservations Administration,
Embarkation and Care Team Services
Terry Thornton, Vice President, Marketing Planning
Domenico Tringale, Vice President, Port Operations

Carnival UK
Julia Stoica, Shore Excursions Executive

Celebrity Cruises
Dan Hanrahan, President & CEO

Costa Cruise Lines
Hans Hesselberg, Vice President, Hotel Operations
Maurice Zarmati, President & CEO

Disney Cruise Line
Russell Daya, Director, Marine, Port, Security Operations
& MaritimeAffairs
Tom McAlpin, President
Larry Stauffer, Manager, Shore Excursions and Island Recreation

Holland America Line
John Cook, Shore Excursion Product Manager
Simon Douwes, Director, Deployment & Itinerary Planning
Matthew Sams, Vice President, Caribbean Relations

MSC Cruises (USA) Inc.
Richard Sasso, President & CEO

Cruise Execut ive L is t ing

Norwegian Cruise Line
Stephen Bock, Manager, Finance &Administration
KennethA. Charles, Director, Newbuild, Hotel & Refurbishing Purchasing
Colin Murphy, Vice President, Special Projects
Jennifer Marmanillo, Marketing Analyst, Itinerary Planning
Patrick Powers, Manager, Product Development/Shore Excursions
Steve Riester, Vice President, Itinerary Planning & Revenue Management
Joanne Salzedo, Director of Shore Excursions Product Development
Kevin Sheehan, President & CFO
Svein Sleipnes, Vice President, Port Operations/CSO
Lily Urrutia, Manager Product Development/Shore Excursions

Princess Cruises
Donna Barnett, Port Operations Specialist
Lisa Jensen, Manager, Caribbean &Atlantic Shore Operations
Crystal Morgan, Manager, Market Planning, Deployment & Itineraries
Stephen Nielsen, Vice President, Caribbean &Atlantic Shore Operations
Chris Roberts, Shore Excursion Specialist

Regent Seven Seas Cruises
Penny Zeilman, Senior Travel Concierge, Land Programs

Royal Caribbean Cruises Ltd.
James Boink, Director, Commercial Development
Federico Gonzalez-Denton, Director, Government Relations,
Latin America & The Caribbean
Dustin Nason, Manager, Port Operations
Craig Milan, Sr. Vice President Land Operations, Royal Caribbean
Cruises Ltd./President, Royal Celebrity Tours
Martha Olano,Specialist, Government Relations, Caribbean & LatinAmerica
Michael Ronan, Vice President, Government Relations, Caribbean,
Latin America and Asia

Royal Caribbean International
Adam Goldstein, President & CEO

Royal Caribbean International & Celebrity Cruises
Joel Davis, Operations Manager, Shore Excursions
Andy Horton, Account Manager, Shore Excursions & Explorations

Royal Caribbean International, Celebrity Cruises and
Azamara Cruises
Christopher Allen, Director, Deployment & Itinerary Planning
Diana Block, Vice President, Revenue Management and Deployment
Bill Fay, Insurance Manager, Risk Management
Patrick Schneider, Director, Shore Excursions & Explorations
Juan Trescastro, Vice President, Land Operations & Guest Port Services





Take sea on a voyage of rediscovery to the 
Dominican Republic, where stunning beaches
and world-class golf beckon. Come and find
out why Columbus named this the most beautiful 
land human eyes have ever seen.

How many new and unexpected 
pleasures will you discover sailing to 
the Dominican Republic? Start counting.

Santo Domingo/Sans Souci  -  La Romana - Samaná

Visit us at www.GoDominicanRepublic.com 
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Sess ion 1
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(Jade & Ruby)
Tourism Economic Forecast

What’s hot and what’s not? Is the dollar in a coma? Hear the latest about the general economic fore-
cast for discretionary spending, including cruising and land-based vacations.

Moderator: Richard Sasso, President & CEO, MSC Cruises (USA) Inc.

Guest Speaker: John Walker, Chairman of Oxford Economics

Panelists: Andy Moody, Principal, Business Research and Economic Advisors (BREA)
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Monday, October 27
5:00 p.m. – 6:30 p.m.

Panelists in bold are FCCA Platinum Associate Members.
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Tuesday, October 28
4:30 p.m. – 6:00 p.m.

Shore Excursions (Jade & Ruby)
Guest Perception is Guest Reality

But what is reality? When the guests step ashore, is there a welcome sign? What image do they see
and what is projected? Join this alternate approach to the standard Tour Operator workshop and learn
how to create the over all experience and exceed customer expectations from industry experts.

Moderator: Amilcar Cascais, Vice President, Tour Operations, Carnival Cruise Lines
FCCA Shore Excursion Committee Chairman

Panelists: Alessandro Mencos, President, Gray Line Mundo Maya, Guatemala
Larry Stauffer, Manager, Shore Excursion & Island Recreation, Disney Cruise Line
Penny Zeilman, Senior Travel Concierge, Regent Seven Seas Cruises

Panelists in bold are FCCA Platinum Associate Members.
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Wednesday, October 29
3:00 p.m. – 4:30 p.m.
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Marketing (Jade & Ruby)
How will the Caribbean destinations and cruise lines deal with a challenging economy and
rapidly escalating fuel costs?

This workshop will review the significant implications of today's challenging economic environment. In
addition, we will discuss changes that are needed in our sales and marketing strategies to produce the
most favorable results.

Moderator: Terry Thornton, VP, Market Planning, Carnival Cruise Lines, FCCA Marketing
Committee Chairman

Panelists: Micky Arison, Chairman & CEO, Carnival Corporation, FCCAChairman
Diana Block, Vice President, Revenue Management & Deployment, Royal Caribbean
International/Celebrity Cruises/Azamara Cruises
Hon. Roy Marlin, Commissioner of Tourism, Island Government of St. Maarten
Richard Sasso, President & CEO, MSC Cruises, (USA) Inc.
Hon. Vincent Vanderpool-Wallace, Minister of Tourism & Aviation, Bahamas Ministry
of Tourism

Shore Excursions (Regency 5)
A Job Well Done

Guest speaker Mr. Erkunt Oner from Tura Tours, Turkey, winner of the 2007 Seatrade Insider Cruise
Award for Supplier of the Year, takes on the topic of delivering specialty tours for travelers who pre-
fer private luxury venues. More Europeans are cruising, what are their needs and how do they differ
from North Americans? Are multi-lingual guides the answer? Mr. Oner caters to segmented travelers
and shares his ideas and strategy.

Moderator: Amilcar Cascais, Vice President, Tour Operations, Carnival Cruise Lines
FCCA Shore Excursion Committee Chairman

Guest Speaker: Mr. Erkunt Oner, CEO, Tura Turizm - Istanbul, Turkey

Panelists: Joanne Salzedo, Director, Shore Excursion Product Development, Norwegian
Cruise Line
Patrick Schneider, Director, Shore Excursions & Explorations, Royal Caribbean
International, Celebrity Cruises & Azamara Cruises

Sess ion 3
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Thursday, October 30
10:00 a.m. – 11:30 a.m.
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Marketing (Jade & Ruby)
How can the Caribbean destinations best leverage cruise tourism to improve the current and
future impact from cruise visitors?

This workshop will discuss the increased importance of cruise tourism and how the destinations can
improve the impact that cruise visitors bring to the destinations. We will review a wide variety of top-
ics, including product improvements, marketing "best practices", cruise conversion programs and
important initiatives.

Moderator: Terry Thornton, VP, Market Planning, Carnival Cruise Lines,
FCCA Marketing Committee Chairman

Panelists: Juan Pablo Cepeda, Director of Tourism, Sociedad Portuaria De Cartagena
Hon. Charles Clifford, Minister of Tourism, Cayman Islands Government
James Devers, Windward Caribbean Trade Manager, Tropical Shipping, Trinidad
Zachary Harding, Deputy Director of Tourism, Jamaica Tourist Board
Hon. Ricardo Martinez, Minister of Tourism, Honduras Institute of Tourism
Magaly Toribio, Vice Minister, Ministry of Tourism, Dominican Republic

Shore Excursions (Regency 2)
The ABC’s of Insurance Program

Panelists will include representatives from Royal Marine Insurance, Ace Insurance and Cruise Line
Risk Management. This workshop will breakdown the overall insurance program from Coverage,
Overwriting, Risk Management and Claims

Moderator: Bill Fay, Insurance Specialist, Royal Caribbean Cruises, Ltd.

Panelists: Jerry Hamilton, Attorney, Hamilton, Miller & Birthisel
Dave Humphreys, Claims Manager, Ace USA
Bill Roversi, Vice President, Royal Marine Insurance Group
Lynda Sanderlin, International Underwriter, Ace USA International Advantage

23

Sess ion 4

Panelists in bold are FCCA Platinum Associate Members.
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Sess ion 5

Thursday, October 30
3:30 p.m. – 4:30 p.m.

Operations (Jade & Ruby)
FCCA Customer Service Training

Speaker: Adam Ceserano, Vice President, Florida-Caribbean Cruise Association

Understanding the Cruise Industry and its dynamics is vital in today’s tourism mix, especially in view
of the competition that the Caribbean and Latin America tourism faces from other regions of the world.
The FCCAhas developed a series of workshops that are available to the Caribbean and Latin America,
utilizing our research and information capabilities. The workshops focus on:

Enhance your cruise services- Improve your destination’s marketability- Learn the L.A.S.T. principle -
Improve your customer service level- Gain insight into cruise passenger spending –Take note of the
latest statistics.

Like the Cruise Industry, these programs are always changing giving you the best advantage in today’s
market place.
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Sequence of Events

Sunday, October 26th
Conference & Trade Show Registration (Topaz & VIP - Diamond) . . . . . . . . . . . . . . . . . . . . . . . 1:00 PM - 4:00 PM

monday, October 27th
Trade Show, Exhibitor Move-in (Port of Spain Ballroom) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8:00 AM - 11:00 AM
Conference & Trade Show Registration (Regency 5 & 6 Foyer - VIP - Diamond) . . . . . . . . . . . . . 8:00 AM - 12:00 PM
Care Awareness Training (Regency 5 & 6) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9:00 AM - 5:30 PM
Conference & Trade Show Registration (Regency 5 & 6 Foyer - VIP - Diamond) . . . . . . . . . . . . 3:00 PM - 7:00 PM
Trade Show, Exhibitor Move-in (Port of Spain Ballroom) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3:00 PM - 9:00 PM
Workshop ~ Session 1 (Jade & Ruby) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5:00 PM - 6:30 PM
Golf Pairing Reception - (Regency 1 & 2) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6:30 PM - 8:00 PM

Cruise Executives & Golfers ONLY
Golf Pairing Party - Open to All (Regency 1, 2 & 3) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8:00 PM - 11:00 PM

Tuesday, October 28th
FCCA Golf Tournament & Luncheon/Awards (Millennium Lakes Golf Club) . . . . . . . . . . . . . . . . 7:00 AM - 1:00 PM
Trade Show, Exhibitor Move-in (Port of Spain Ballroom) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8:00 AM - 12:00 PM
Conference & Trade Show Registration (Regency 5 & 6 Foyer - VIP - Diamond) . . . . . . . . . . . . . 9:00 AM - 12:00 PM
Complimentary Tours(Departing from Hotels). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9:00 AM - 1:30 PM
Lunch (Regency 4, 5 & 6) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12:00 PM - 2:00 PM
Cocktail Reception @ Trade Show (Port of Spain Pre Function) . . . . . . . . . . . . . . . . . . . . . . . . . 1:30 PM - 2:30 PM
Conference & Trade Show Registration (Regency 5 & 6 Foyer - VIP - Diamond) . . . . . . . . . . . . . 2:00 PM - 6:00 PM
One-on-One Meetings ~ Session 1
(Sangre Grande/Point Fortin/Toco/San Fernando/Point Lisas ) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2:30 PM - 4:00 PM

Cruise Executives & Delegates ONLY
Trade Show Grand Opening (Port of Spain Ballroom) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2:30 PM - 5:30 PM
Workshop ~ Session 2 (Jade/Ruby ) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4:30 PM - 6:00 PM
Conference Opening Ceremony (Regency Ballroom). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6:30 PM - 7:30 PM
Welcome Party @ Hyatt Regency Hotel - Waterfront Terrace . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7:30 PM - 11:00 PM

Wednesday, October 29th
Breakfast (Regency 4, 5, 6) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7:00 AM - 8:00 AM
One-on-One Meetings ~ Session 2
(Sangre Grande/Point Fortin/Toco/San Fernando/Point Lisas ) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8:30 AM - 11:30 AM

Cruise Executives & Delegates ONLY
Conference & Trade Show Registration (Regency 5 & 6 Foyer - VIP - Diamond) . . . . . . . . . . . . . 9:00 AM - 11:00 AM
CEO/Presidents & Ministers Meeting Welcome Reception

(Regency 1 & 2) (*Private) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10:00 AM - 10:30 AM
CEO/Presidents & Ministers Meeting

(Regency 1 & 2) (*Private). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10:30 AM - 12:00 PM
Coffee Break @ Trade Show (Port of Spain Pre Function) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10:30 AM - 11:30 AM
Trade Show (Port of Spain Ballroom) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10:30 AM - 12:00 PM
Lunch (Regency 3, 4, 5 & 6). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12:00 PM - 2:00 PM
Late Registration ~ Conference & Trade Show (Regency 5 & 6 Foyer - VIP - Diamond) . . . . . . . . . . 1:30 PM - 5:00 PM
Trade Show (Port of Spain Ballroom) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1:30 PM - 5:30 PM
Workshops ~ Session 3 (Jade/Ruby & Regency 5) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3:00 PM - 4:30 PM
Coffee Break @ Workshops (Jade/Ruby/Sapphire Foyer) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3:30 PM - 4:30 PM
Trinidad’s Night Extravaganza @ Pier One . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8:00 PM - 11:30 PM
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Sequence of Events

Thursday, October 30th
Breakfast (Regency 4, 5, 6) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7:00 AM - 8:00 AM
Coffee Break @ One-on-One Meetings (Galera Pre Function). . . . . . . . . . . . . . . . . . . . . . . . . . . 8:00 AM - 10:00 AM
One-on-One Meetings ~ Session 3
(Sangre Grande/Point Fortin/Toco/San Fernando/Point Lisas) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8:00 AM - 10:00 AM

Cruise Executives & Delegates ONLY
Trade Show (Port of Spain Ballroom) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9:00 AM - 12:00 PM
Coffee Break @ Trade Show (Port of Spain Pre-function) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10:00 AM - 11:00 AM
Workshops ~ Session 4 (Jade/Ruby & Regency 2) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10:00 AM - 11:30 AM
Lunch (Regency 4, 5 & 6) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12:00 PM - 2:00 PM
Exclusive Platinum Luncheon (Cascadia Hotel - Skyview Lounge) (*Private) . . . . . . . . . . . . . . . . 12:00 PM - 2:00 PM

Cruise Executives & Platinum Members ONLY
Trade Show Exhibitor Tear Down (Port of Spain Ballroom) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1:30 PM - 7:00 PM
Workshop ~ Session 5 (Jade) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3:00 PM - 4:30 PM
Coffee Break @ Workshops (Jade/Ruby/Sapphire Foyer) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4:30 PM - 5:00 PM
Conference Closing Party - Hyatt Regency - Regency Ballroom . . . . . . . . . . . . . . . . . . . . . . . . . 8:00 PM - 11:30 PM

Friday, October 31st
Complimentary Tours (Depart from Hotels) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9:00 AM - 1:30 PM
Exclusive Tour & Lunch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8:00 AM - 3:00 PM

Cruise Executives & Platinum/Associate Members ONLY

~ Please Note ~

TRANSPORTATION: Complimentary transportation will be provided to and from Conference hotels and events. Specific times
and details for shuttles will be available in participating hotels. You must wear your Conference badge to utilize these
services.

BADGES: All Conference participants are asked to wear their badges at all times during the FCCA Conference. Badges will
be required for admission to all social functions, business sessions and to utilize complimentary transportation services. Only
Conference DELEGATES will be admitted to the business sessions (Workshops and One-on-One Meetings).

DRESS CODE: All business functions, including the Conference Opening Ceremony are Business Casual (Sport Jackets are
optional for Opening Ceremony)

Evening functions are as follows:
• Monday evening for Golf Pairing Party is Elegantly Casual (Hyatt Regency Hotel)
• Tuesday evening for Welcome Party – immediately following The Opening Ceremony is Business Casual
(Outdoor Terrace of Hyatt Regency Hotel)

• Wednesday evening for Trinidad Extravaganza is Elegantly Casual (Pier One – off site – indoor/outdoor event)
• Thursday evening for Closing Party is Elegantly Casual (Hyatt Regency Hotel Ballroom)
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Two islands, twice the fun. That’s the double-
prize of a trip to the twin-island destination of
Trinidad and Tobago.

Trinidad, the larger of the two islands, can be
likened to the extroverted twin who has lots of
diverse, exciting adventures to write in your
travel journal – Caribbean theatre, concerts
showcasing local music such as soca and the
sweet sounds of steelpan, watching leatherback
turtles take their first steps into the ocean at
midnight, kayaking on the Western coast, and
sampling indigenous street cuisine. Tobago is
the more relaxed sibling who prefers late night
walks on white sand beaches or waking at the
break of day to go on an eco-tour, which may
well end at the Main Ridge Forest Reserve – 14
acres of wildlife and greenery, and the oldest
protected rainforest in the Western
Hemisphere. Together, Trinidad and Tobago
offers much more than the traditional sun, sea,
and sand formula.

The heart of the city
Trinidad’s capital, Port of Spain, is the pulse of
island activity and the meetings and confer-
ence capital for most business activity. The
Florida-Caribbean Cruise Association’s
Conference and Trade Show will be held at the
Hyatt Regency Trinidad Hotel and Conference

Centre, the city’s newest, five-star hotel.
Located on the picturesque waterfront of Port
of Spain – the sole port of entry for cruise ships
– the Hyatt Regency is the perfect location with
opportunities for business and leisure at its
doorstep. Trinidad also has other excellent
conference and hotel options, which are cen-
tral to the country’s appeal as the ideal meet-
ings and conference capital of the Southern
Caribbean.

A distinctive urban setting, Port of Spain offers
an expansive boardwalk with chic shopping,
dining, tours and recreation. Personal indul-
gences and high-tech amenities are also easy
to find. Then there’s the exciting nightlife. Visit
Ariapita Avenue, and a strip of restaurants,
bars, casinos, and live entertainment can be
found on any night. You can also enjoy the city’s
upscale dining, sample the street cuisine in St.
James, take in theatre or dance the night away
at the 51 degrees club on Cipriani Boulevard or
Club Zen on Keate Street to name a few.

Special eco, historic, culture, and adventure
tours are also easily accessible, and FCCA
delegates can look forward to adventure trips
to places such as the Caroni Bird Sanctuary
and Maracas Beach, and historical tours of
Port of Spain.

Trinidad and Tobago
Not Your Typical Caribbean Destination
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Eco-loving, and sporting it
Trinidad is known for its hustle and bustle, and
is the economic tiger of the Caribbean region.
Yet with all the trimmings of modernity, it still
coexists in harmony with nature. Along the
Northern Coast Road, you have a breathtaking
view of the Caribbean Sea, and sumptuous
local cuisine to sample along the way. Central
Trinidad also hosts the national bird – Scarlet
Ibis – and other exotic species at the Caroni
Swamp, which is one of the highlights of the
eco-tours planned for FCCA delegates.

Despite the fact that Trinidad is very metropoli-
tan, upon deeper exploration you’ll find proof of
its ecological and geographical diversity – a
product of its one-time attachment to
Venezuela’s South American mainland. With
over 450 species of birds, 600 types of butter-
flies, and 23,000 species of flora and fauna,
Trinidad and Tobago is rich in bio-diversity. The
beauty of the two islands lies in their individual
abilities to offer distinctive, yet equally enjoy-
able experiences.

World-renowned for its ecotourism offerings,
Tobago offers nature lovers scuba diving,
eco-trails, and bird watching. Just a 15-
minute flight or two-and-a-half-hour ferry ride
from Trinidad, it is the quintessential
Caribbean island with secluded beaches,
quaint villages, sumptuous cuisine, and
charming hotels. Some eco resorts and villas
also have nature reserves and bird sanctuar-
ies right on the property.

Tobago has some of the best diving in the
Caribbean, and a wide variety of marine life.
Adventurous divers will love the North-eastern
fishing village of Speyside with its lush reefs, and
the smaller islands off of Tobago –Goat Island and
Little Tobago – which provide plenty of shelter.
Meanwhile in the South-West of the island, there’s
much easier diving for the casual diver with good
reefs and wrecks to visit, and calmer dives. Non-
divers will also enjoy hopping aboard the glass-
bottomed boats that carry you past Goat Island to
the bird-watching hotspot of Little Tobago. Buccoo
Reef, Tobago’s largest reef, is also a “must-have”
experience – nature lover or not.

However, it is the award-winning Main Ridge
Rainforest Reserve in East Tobago, which
was established in 1776, that continues to
attract eco-lovers, as it is the oldest protected
rainforest in the Western Hemisphere. A
mature rainforest, it is a wonderland of tree-
ferns, palms, towering trees, bromeliads, epi-
phytes, and orchids.

Blessed with natural sites for adventure,
leisure, eco and health tourism, Tobago con-
tinues to attract tourists who have a taste for
simple pleasures, as well as sophisticated
experiences. For example, golf enthusiasts
from countries such as Germany visit Tobago
to play at the Mount Irvine Golf Course.
Additionally, with novelty sports such as kite-
boarding, Tobago is one of the few places
where visitors can still boast of having been
one of the first to ride a number of spots.
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Culture and festivities
The islands’ rich culture and ethnic diversity
are reflected in their cuisine, music, and her-
itage, which are constantly celebrated in
numerous festivals year-round. The most pop-
ular of festivals is Trinidad’s Carnival, which
spawns a season of revelry, culminating in two
days of uninhibited celebration in the pre-
Lenten season. But it isn’t simply a two-day
festival; it’s a season. Trinidad’s Carnival
builds from Christmas onwards, as anticipa-
tion increases. Carnival revolves around mas-
querade (mas), steelpan, calypso, soca, fetes
(parties), and competitions. People attend
fetes (parties), finalise payments for their
masquerade costumes, rate their favourite
songs, and keep tabs on who they think will
win the Road March (the song most played on
Carnival Monday and Tuesday; Carnival is
always held on a Monday or Tuesday).
Dimanche Gras – a grand show that features
all of the winners from calypso competitions
during the season, and the King and Queen of
Carnival who display their breath-taking cos-
tumes – is hosted on the Sunday preceding
Carnival Monday. An affair for Carnival royal-
ty, it is one of the most anticipated events on
the festival calendar.

Noted for its splendour and vibrancy, Trinidad’s
Carnival reaches its peak on Carnival Monday
and Tuesday when masqueraders take to the
streets, music trucks and live bands accompa-
nying them. Carnival 2009 will be held on
February 23rd and 24th. Like most unique
experiences, it is often imitated, but never dupli-
cated. Major cities across the world continue to
pay homage to Trinidad’s Carnival, by hosting
smaller Carnivals, all in an attempt to recapture
its magic.

Many lineages – one people
Trinidad and Tobago is one of the few countries
where ethnic diversity and integration seems
seamless. After all, where else can you find a
mosque – a place of Muslim worship – and a
mandir – Hindu temple situated peaceably next
to each other? While locals bask in the numer-
ous public holidays for religious festivities such
as Divali, Eid, and Christmas throughout the
year, these national festivities signify something
greater – an appreciation for the many lineages
to places such as Africa, East India, China,
Syria, Latin America, Spain, France, and
England, and nothing on this twin-island desti-
nation can hide these influences.

Trinidad’s restaurants are reflective of the
country’s multi-ethnic makeup, and include A
La Bastille (French cuisine), Il Colloseo
(Italian), Apsara (Indian), Tamnak Thai (Thai),
and Veni Mangé (Creole). Additionally, smaller
eateries such as Woodford Café (Creole) and
Irie Bites (Jamaican) add to the country’s gas-
tronomic range. Visitors can also sample the
street cuisine in another district of Port of
Spain – St. James. Tobago can also boast of
its gastronomy with finger-licking dishes like
mahimahi and herb-infused rice in Bonkers or
indigenous cou cou (likened to a cornmeal
pudding) and callaloo (a spinach and ochra
stew) on Storebay Beach.

The duality of metropolitan hustle and bustle,
and the secluded-island serenity of this twin-
island destination provide rich experiences to fill
any travel journal. Whether you seek the spot-
light of Caribbean excitement or utter relaxation,
Trinidad and Tobago has endless ways in which
to charm travellers and make you fall in love
with travel and tourism all over again.
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FCCA Silent Cruise Auction

All Conference attendees are invited to participate in the 2008 Silent Auction. The FCCAMember Lines have graciously donated the
following vacations, which will be offered to the highest bidder at a fraction of their retail value. At the conclusion of the Conference,
the person who submitted the highest bid for each cruise becomes the winner of that cruise. You will have the opportunity to submit
and increase your bid throughout the Conference. Please remember that all proceeds from this Silent Cruise Auction will benefit the
FCCA Foundation.

Carnival Cruise Lines
The most popular cruise line in the world. Carnival ships have
everything you need for your kind of fun, bright lights, lavish
shows, glamorous Las Vegas style Casinos and a friendly inter-
national staff to fulfill your every expectation.

3, 4 or 5 Day cruises for two in the Owner's Suite. Choose from
various vessels and ports of calls.
Valid through: November, 2009.
Estimated Value - $ 1,000 per couple per day
Buy Now Price - $ 3,400

Celebrity Cruises
Every imaginable luxury awaits you from state-of-the-art state-
rooms, the latest therapies and treatments the famous
AquaSpa, their signature Five-Star service and world-
renowned cuisine.

10-Night Caribbean cruise for two onboard one of Celebrity’s
luxurious vessels in an outside stateroom. Choose from various
ships sailing from Ft. Lauderdale, Miami, San Juan or Tampa.
Valid dates: Seasonal sailings from December 2008 through
April 2009.
Estimated Value - $ 2,500 – Buy Now Price - $ 2,100

Disney Cruise Line
You are about to begin a fantasy unlike anything you've imag-
ined, a Disney Cruise Line vacation. Adults find excitement and
indulgence and children have the time of their lives. Families
unite and make memories to last a lifetime.

3-Night Bahamas cruise for two - with deluxe oceanview state-
room aboard the Disney Wonder sailing from Port Canaveral,
Florida. Includes dinning and stateroom gratuties, government
taxes and fees.
Choose from select dates.
Valid through: December 2009.
Estimated Value - 1,700 – Buy Now Price - $ 1,400

Holland America Line
The cruise of your dreams; warm attentive service, relaxed
refined surroundings with an extra measure of personal
space…enticing ways to discover the world's special places, as
leisurely or as actively as you wish.

7-Night cruise for two - select from Caribbean and Mexican
itineraries. Select dates and vessels
Valid through: April 2010
Estimated Value - $2,000 – Buy Now Price - $ 1,700

MSC Cruises (USA) Inc.
7-Night Caribbean cruise for two in an outside stateroom. We
look forward to introducing you to the distinct style of an MSC
cruise. From the world-famous Italian cuisine to the personal
attention and friendliness of an Italian crew, our guests are
treated to the finest Italian hospitality afloat.

7-Night Caribbean cruise for two on the Lirica or the Opera in
an Oceanview Stateroom.
Sailing from Ft. Lauderdale, Florida.
Valid through: April 2009
Estimated Value - $ 2,500 – Buy Now Price - $ 2,100

Norwegian Cruise Line
Discover the world of Freestyle Cruising in an outside state-
room on one of Norwegian Cruise Line’s ships. This innovative
new vacation concept transforms the traditional cruise into a far
more personal unique experience.

7-Night cruise for two - in an oceanview cabin. Select from
various vessels and dates sailing from select ports of call.
Valid through: November 2009
Estimated Value - $ 2,000 – Buy Now Price - $ 1,700
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FCCA Silent Cruise Auction

Location & Hours of Bidding: Bids can be placed at the FCCASilentAuction booth located in the Hyatt
Regency Hotel, Port of Spain Ballroom.

Tuesday, October 28, 2008 2:30 pm - 5:30 pm
Wednesday, October 29, 2008 10:30 am - 12:00 pm, 1:30 pm - 5:30 pm
Thursday, October 30, 2008 9:00 am - 12:00 pm

Don’t forget to check your bid throughout the day to see if you are the highest bidder.

Announcement of Winners:Winnerswill beannouncedat theclosingof theTradeShowat theFCCAbooth.

Note: All cruise awards are based on space availability. Port charges, transportation to/from the port of
departure are not included. All proceeds benefit the FCCAFoundation. The Foundation is a non-profit,
charitable organization to benefit humanitarian causes in the Caribbean & Latin American Region.

The FCCA reserves the right to cancel any cruise auction if the bidding does not reach the undisclosed
minimum for this silent auction. Winners will be notified the day of the event if the bidding exceeded the
amount needed to verify the auction as “valid” and the FCCA reserves the right to suspend any auction
without notice, without any claims or prejudice. By bidding you automatically adhere to these rules and
can make no claims against the FCCA or its Member Lines. All auctions are final, and payment must be
made within 15 days.

Princess Cruises
7-Night Caribbean Cruise for two on one of the five star fleet of
Princess Cruises. (space-available) Sail from one fabulous port
to another and experience “Personal Choice” dining, a unique
and exciting option as well as the traditional dining experience.
Relax and pamper yourself because Princess’ ships are desti-
nations in themselves, equal in amenities and services to any
land-based resort.

7-Night Caribbean Cruise for Two. Select from various vessels
and dates. Sailing from Ft. Lauderdale, Florida, Galveston,
Texas or San Juan, Puerto Rico
Valid through: October 2009
Estimated Value - $ 2,000 – Buy Now Price - $ 1,700

Royal Caribbean International
Step aboard any of Royal Caribbean's newest floating master-
pieces and you'll know you are in for a totally unique cruise
experience. The amenities, staterooms and service will exceed
all of your expectations.

7-Night Caribbean Cruise for Two. Select from various vessels
Valid through: September 2009
Estimated Value - $ 2,000 – Buy Now Price - $ 1,700
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FCCA Trade Show Exhibitors

Antigua Barbuda Cruise Tourism Association 18,19,20
# 8 Redcliffe Quay
St. John’s, Antigua
Tel. 268-562-1746
Fax. 268-562-2858
E-mail: abcta@candw.ag
Joanne Adams

Aventuras Colon 2000 . . . . . . . . . . . . . . . . . . . . . .24
41 Street Bella Vista Edificio Davivienda P-B
P.O. Box 5375
Panama 5, Panama
Tel: 011-507-227-2000
Fax: 011-507-263-5195
E-mail: augusto@colon2000.com
Augusto Terracina

Baptist Health South Florida . . . . . . . . . . . . . . . . .39
8940 N. Kendall Drive, 601 E,
Miami, FL U.S.A. 33156
Tel. 786-662-5004
Fax. 786-662-5179
E-mail: kathleen_tuitt@yahoo.com
Kathleen Tuitt

Barbados Tourism Authority . . . . . . . . . . . . . . . . .27
Harbour Road, Bridgetown, Barbados
Tel. 246-427-2623
Fax. 246-426-4080
E-mail: joyceg@visitbarbados.org
Joyce Gibson

FCCA Trade Show Floor Plan

FCCA Trade Show Hours: Tuesday: 2:30pm – 5:30pm
Wednesday: 10:30am – 12:00pm, 1:30pm – 5:30pm
Thursday: 9:00am – 12:00pm

Booth Information 1-Draped table, Wastebasket, Company ID Sign, 2-Side Chairs
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FCCA Trade Show Exhibitors

British Virgin Islands Tourist Board . . . . . . . .33,34
P.O. Box 134
Road Town, Tortola, British Virgin Islands
Tel. 284-494-3134
Fax. 284-494-3866
E-mail: khill@bvitourism.com
Janice Braithwaite Edwards

Captain Marvin's Watersports . . . . . . . . . . . . . . . .4
3609 Williams, Suite Suite
Georgetown, TX U.S.A. 78628
Tel. 512-863-5086
Fax. 512-868-8439
E-mail: esperadaholdings@gmail.com
Tiffany Brooks

CMP Princeton Inc. . . . . . . . . . . . . . . . . . . . . . . . . .50
212 Carnegie Center, Suite 203
Princeton, NJ U.S.A.
Tel. 609-759-4700 ex 4719
Fax. 609-452-9374
E-mail: mkazakoff@cmpprinceton.com
Michael Kazakoff

Cool Products & Hot Ideas Inc. . . . . . . . . . . . . . .10
P.O.Box 641298-1298
Beverly Hills, FL U.S.A. 34464
Tel. 352-746-9962
Fax. 352-527-3953
E-mail: ddcoolproductshotideas@earthlink.net
David Dick

Costa Rica Tourist Board . . . . . . . . . . . . . . . . . . . .3
La Uruca Costado este Puente Juan Pablo II
San Jose, Costa Rica
Tel. 011-506-299-5800
Fax. 011-506-291-5645
E-mail: vrudin@ict.go.cr
Luis Madrigal

Discover Dominica Authority . . . . . . . . . . . . . . . .22
Valley Road
P.O. Box 293, Dominica
Tel. 767-448-2045
Fax. 767-448-5840
E-mail: kcuffy@dominica.dm
Kathleen Cuffy

Elite Golf Cruises, LLC . . . . . . . . . . . . . . . . . . . . .53
1305 Shotgun Road
Sunrise, FL U.S.A.
Tel. 954-382-9611
Fax. 954-458-5963
E-mail: roshea@elitegolfcruises.com
Rick O’Shea

International Cruise & Ferry Review . . . . . . . . . .30
Nestor House, Playhouse Yard
Black Friars, London, U.K EC4V5EX
Tel. 011-44-207-779-8752
Fax. 011-44-207-779-8960
E-mail: nandrews@euromoneyplc.com
Nolan Andrews

Grenada Board of Tourism . . . . . . . . . . . . . . . . . .47
Burns Point, P.O. Box 293
St. George’s, Grenada
Tel. 473-440-2001
Fax. 473-440-6637
E-mail: nmoultrie@grenadagrenadines.com
Suzanne Mason

Guadeloupe Islands Tourism Authority . . . . . . . .26
5 Square de la Banque
B.P. 555, Pointe-a-Pitre Cedex
Guadeloupe
Tel. 011-590-590-83-89-22
E-mail: o.michel@lesilesdeguadeloupe.com
Olivier Bernard Michel

Guatemala Tourism Board . . . . . . . . . . . . . . . .17,36
7 Avenida 1-17, Zona 4
Guatemala City, Guatemala
Tel. 011-502-2421-2870
Fax. 011-502-2421-2881
E-mail: agarcia@inguat.gob.gt
Ana Smith

Honduras Institute of Tourism . . . . . . . . . . . . . . .35
Colonia San Carlos
Edf. Europa 5To. Piso
Tegucigalpa, Honduras
Tel. 011-504-961-5760
E-mail: hondurastourism@aol.com
Mario Aguirre
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FCCA Trade Show Exhibitors

Island Guardians - Adventure Eye . . . . . . . . . . . . .2
P.O. Box 26262
Christiansted, United States Virgin Islands
Tel. 340-642-7154
E-mail: tony@islandguardians.com
Tony Licciardi

Jamaica Trade & Invest (JAMPRO) . . .41,42,43,44,45,46
18 Trafalgar Road
Kingston, Jamaica
Tel. 876-978-7755
Fax. 876-946-0090
E-mail: cblackwood@jti.org.jm
Claudine Blackwood

MAPAU Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29
Building #35
Port Zante, Basseteres, St. Kitts
Tel. 869-662-2257
Fax. 869-465-5668
E-mail: Christine@walwynconsulting.com
Christine Walwyn

Martinique Tourism Authority . . . . . . . . . . . . . . . .28
Immeuble le Beaupre Pointe de Jaham
Martinique
Tel. 011-596-596-616177
Fax. 011-596-596-612272
E-mail: jacques.bajal@martiniquetourisme.com
Jacques Bajal

Ministry of Tourism of the Dominican Republic . .7
Ave Mexico Ave 30 de Marzo
Santo Domingo, Dominican Republic
Tel. 809-221-4660
Fax. 809-688-8147
E-mail: s.ortega@sectur.gov.do
Magaly Toribio

Ministry of Tourism, Trinidad & Tobago . . . . . . .14
Trinidad & Tobago
Tel. 868-624-4792
Fax. 868-625-1825
E-mail: josephd@tourism.gov.tt
Hon. Joseph Ross

National Ticket Company . . . . . . . . . . . . . . . . . . .38
P.O. Box 547
Shamokin, PA U.S.A. 17872
Tel. 570-672-2900 ex 301
Fax. 570-672-2999
E-mail: ticket@nationalticket.com
Gary Chabot

Panama Canal Railway . . . . . . . . . . . . . . . . . . . . . 23
Corozal Oeste, Edificio T-376
Balboa, Panama
Tel. 011-507-317-6070
Fax. 011-507-317-6061
E-mail: tkenna@panarail.com
Thomas Kenna

Panama Ports Company . . . . . . . . . . . . . . . . . . . .25
Roosvelt Ave. 6 & Terminal St.
Colon, Panama
Tel. 011-507-441-7144
Fax. 011-507-441-7193
E-mail: ballesteros.lisa@ppc.com.pa
Liza Ballesteros

Panama Tourism Bureau . . . . . . . . . . . . . . . . . . . .24
Centro de Convenciones ATLAPA
Panama City, Panama
Tel. 011-507-526-7110
Fax. 011-507-526-7111
E-mail: gdelcastillo@ipat.gob.pa
Giselle del Castillo

Port Authority of Jamaica . . . . . . . . . . . . . . . . . . .40
15-17 Duke Street
Kingston, Jamaica
Tel. 876-922-0290
Fax. 876-922-6516
E-mail: swilliams@visitjamaica.com
Denis Richards

Proexport Colombia . . . . . . . . . . . . . . . . . . . . . . .8,9
601 Brickell Key Drive, Suite 801
Miami, FL U.S.A.
Tel. 305-374-3144
Fax. 305-372-9365
E-mail: cduque@proexport.com.co
Camilo Duque
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St. Martin Port Authority & Tourism Department .58
Route de Saudy Ground
Marigot, St. Martin
Tel. 011-590-590-87-57-21
Fax. 011-590-590-87-56-43
E-mail: glenfg@gmail.com
Emile Louisy

St. Vincent & the Grenadines Port Authority . . .21
P.O. Box 1237
Kingstown,St. Vincent and the Grenadines
Tel. 784-456-1830
Fax. 784-456-2732
E-mail: portsvg@vincysurf.com
Paul Kirby

TobagoHospitality and ToursOperatorsAssoc. . . . . . .16

Tobago House of Assembly . . . . . . . . . . . . . . . . .12
Sawka's BLDG #12 Sangster's Hill
Scarborough, Trinidad & Tobago
Tel. 868-639-2125/4636
Fax. 868-639-3566
E-mail: hyaniz@bellsouth.net
Hon. Neil Wilson

TourismDevelopment Company of Trinidad & Tobago11
29 tenth Ave, Level 1, Maritime Center
Barataria, Trinidad & Tobago
Tel. 868-675-7034
Fax. 868-675-7338
cimam@tdc.co.tt
Candice Imam

Trinidad & Tobago Incoming ToursOperatorsAssoc. .15
2 Himone Court, Hibiscus Drive
Trinidad & Tobago
Tel. 868-633-4733/868-753-2775
Fax. 868-633-1771
E-mail: ttitoa@tstt.net.tt
Lorraine Pouchet

Puerto Quetzal . . . . . . . . . . . . . . . . . . . . . . . . . .56,57
Km. 102 Autopista a Escuintla,
Puerto Quetzal, Guatemala
Tel. 502-2361-1370
Fax. 502-2361-1327
Email: oscaral@puerto-quetzal.com
Lic. Oscar Alvarez

Puerto Rico Tourism Company . . . . . . . . . . . . . .5,6
901 Pojnce de Leon Blvd. Suite 101
Coral Gables, FL U.S.A.
Tel. 305-445-9112
Fax. 787-722-6238/787-722-1093
egomez@prtourism.com
Eric Gomez

Puerto Santo Tomas de Castilla . . . . . . . . . . . .54,55
Distrito Portuario Edificio No. 1,
Puerto Santo Tomas de Castilla,
Izabal, Guatemala
Tel: 502-7720-4153
Fax: 502-7720-4154
Email: estuardovargas@yahoo.com
Dr. Estuardo Vargas

St. Lucia Tourist Board . . . . . . . . . . . . . . . . . . . . .31
PO Box 221
Castries, St. Lucia
Tel. 758-452-4094
Fax. 758-453-1121
E-mail: pguard@stlucia.org
Ian Herman

St. Maarten Harbour Holding Company . . . . . . .37
Cruise Facilities, Suite 15A
Phillipsburg, St. Maarten
Tel. 011-599-542-8503
Fax. 011-599-542-8506
E-mail: glenfg@gmail.com
Michel Soons
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Trinidad & Tobago Sightseeing Tours . . . . . . . . . .1
63 Trsagareta Road
Port of Spain, Trinidad & Tobago
Tel. 868-628-1051
Fax. 868-622-9205
E-mail: carvalho@tstt.net.tt
Charles Carvalho

Trinidad & Tobago Tourist Transport ServiceAssoc. . .13
Cruise Ship Complex ID Wrightson Road
Port of Spain, Trinidad & Tobago
Tel. 868-623-4419
Fax. 868-624-5016
E-mail: touristtransport1@tstt.net.tt
Sydney Valere

U.S. Virgin Islands Department of Tourism . . . . .32
# 200 Strand Street
Frederiksted U.S.V.I.
Tel. 340-772-0357
Fax. 340-772-9162
E-mail: crfigueroa@usvitourism.vi
Monique Sibilly-Hodge
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“What Steps Can We Take as a Destination to Make Cruise Passengers Feel More
Welcome While in Port?”

“The Caribbean remains a top destination among cruises,” accord-
ing to a new survey by the Cruise Lines International Association
(CLIA). Cruises experts also say that in response to rising fuel
costs, cruise lines are increasing surcharges and changing their
itineraries. The CLIA states that “55 percent of vacationers who
have never taken a cruise are intending to do so during the next
three years.” This is mainly because: The Caribbean has a wide
variety of choice; is traditionally cheaper than the other cruises,
because it is a year – round destination and cruise passengers
don’t chose to travel far to catch the ship.

Having identified the potential of the sector and the enormous
strengths and challenges the region faces, innovative and appro-
priate measures can be implemented to ensure robust survival of
the region in the long term. This can be done through:

• Beautification of the Harbour Front – This initiative aims at improving the aesthetics and
image of the port, and the initial view of the harbour as the cruisers arrive at the destination.
Since “first impressions give a lasting impression”, the scenery can leave a lasting impact on
cruisers and also set the tone for a thrilled and tremendous experience.

• Upgrade non-marine facilities – The improvement of port infrastructure and the provision of
adequate accommodating and effectively operant welfare facilities – such as: water; wash
rooms; and other appropriations for elderly cruisers and special needs travelers, such as the
disabled – can adversely modify the hospitality of a cruise destination. Since “the cruise
market is an over 35 age category”, according to market researchers, these steps can be
beneficial to the region.

• Port Security – One of the biggest international issues since September 11th 2001, is secrity.
Therefore it is imperative that Caribbean destinations ensure effective and efficient security
and risk management. The recent spiraling of crime and drug trade within the region has
presented new challenges. Therefore, by dealing with this treat, the experience of cruise
passengers can be maximized.

• Development of Unique Shore Excursions – By providing the opportunity for cruisers to
experience the core of civilization and life in the islands, a greater appreciation for the
Caribbean and the cruise is achieved. Trained tour guides; transportation to and from
excursions; and an effective display of “who we are” can undoubtedly make cruise passengers
feel more welcome in port.

• Establishment of a Joint Committee between Immigration, Customs and Excise Divisions –
By ensuring a fluent process the cruise passengers can focus more on their leisure rather
than on acquiring clearance from the relevant authorities upon arrival.

These steps can enhance the potential of the Caribbean to satisfy the needs of the cruise pas-
sengers. They are by no means limited to these identified, however, are critical points of cruise
experience. The Caribbean has not only the potential but the resources to be a dominant com-
petitor within the cruise industry, but we must not only be planners but also implementers. Our
“Tourism is Going Places”!

Junior Division Finalists:
2nd Place - Ashley Mille, British Virgin Islands; Storm Halbic, St. Vincent & The Grenadines
3rd Place - Terrikia Benjamin, Antigua & Barbuda; Princess Joel Londo, Dominica;

Karese Elliott, Nevis

FCCA Essay Contest Winner
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Joel Anderson Jones
12 years old,

Presentation College,
Trinidad & Tobago
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“What Steps Can We Take as a Destination to Make Cruise Passengers Feel More
Welcome While in Port?”

The warm hospitality, pristine natural features, diverse culture and
uncanny beauty make Jamaica one of the favored destinations for
cruise lines. According to Cruise Excursions tours, approximately
one million cruise passengers visit Jamaica. Although the duration
of their visit is limited, the need to thoroughly entertain these pas-
sengers is essential. Therefore, the need to ensure that passen-
gers experience the Jamaican phenomenon in which their aural,
gustatory, tactile and visual senses are stimulated can be accom-
plished by offering these passengers “The Booth to Suit” package
and cultural invasion programme. These will make passengers feel
welcome in port.

The “Booth to Suit” involves cultural and business entities that will
sell, market, and showcase Jamaica’s refined heritage, though vast
will be condensed and presented on the shores. Historical sites
and attractions will be displayed in models, diagrams and stalls that

inform tourists of the Jamaican history and culture. Slides and documentaries will also be used
to create a vicarious experience of Jamaica.

The booths will be in categories namely, cultural, natural and local. In the cultural area Jamaican
dress and artifacts will be showcased along with native foods and alcoholic beverages and fruits
drinks (like bammy, ackee, patty, pumpkin juice and Jamaican rum). Taste-size samples of these
food and drinks will be given to tourists. Explanations of Jamaican symbols, folklore, supersti-
tions, herbs and beliefs will be given along with local recipes and purchase of local foods. The
cruise passengers will consequently learn about the Lignum Vitae, Blue Mahoe, the coat of
Arms, Rastafarianism and what we, Jamaicans, call “duppy”, “Anansi” and “Rolling Calf”. The
tourist will be taught the dialect and experience a Jamaican fashion show.

The natural section will encompass the flora and fauna of Jamaica. Slides, documentaries along
with real indigenous animals and plans will showcase Jamaica’s eco-friendly environment. The
cruise tourist will leave knowing various indigenous fruits and souvenirs.

Local art and craft and souvenirs will be offered and displayed at the enterprise section of the
“Booth to Suit”. Promotional compact discs and digital video discs will be available for purchase
at an affordable price. Instructional DVDs will provide cruise passengers with instructions of how
to do dances, make certain foods and Jamaican customs. Other productions like Jamaican
Reggae and Dancehall music and Jamaica natural sounds will be available. Promotional DVDs
encompassing Jamaican plays and movies will be offered as well.
This will all be under the cultural invasion programme.

Consequently a very memorable and enticing package that appeals to all faucets of the senses
for cruise tourist passengers will be provided. The impact of cruise tourism will be capitalized
and cruise passenger will be provided with a worthwhile and scintillating experience that will be
versatile to be implemented in any Caribbean country. Cruise tourist will become more welcome
while in port.

Senior Division Finalists:
2nd Place - Taruna Seebaransingh, Trinidad & Tobago
3rd Place - Katie Fleming, Cayman Islands

Garrett Fairclough
16 years old,

Cornwall College,
Jamaica





[ it’s your story...]

Let THE PPI GROUP tell it.
What can a video or custom publication do for your business?

Promote your product.
Grow your client base.
Increase your visibility.

Build brand loyalty.
Give you an edge in today’s crowded marketplace.

Want to know more? Click on www.ppigroup.com.

4517 NW 31st Avenue, Fort Lauderdale, FL 33309-3403
Phone (954) 377-7777 • Fax (954) 377-7000 • E-mail bpanoff@ppigroup.com
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FCCA Golf Committee

Notes

The FCCA thanks the Golf Committee for their support and effort in planning the
SeaMiles FCCA Golf Classic.

Brendan Corrigan

Sr. Vice President,

Marine Operations,

Carnival Cruise Lines

Alvin Dennis

Vice President,

Purchasing & Logistics,

Norwegian Cruise Lines

Michael Ronan

Vice President,

Government Relations,

Caribbean, LatinAmerica &Asia,

Royal Caribbean Cruises Ltd.

Richard E. Sasso
President and CEO,

MSC Cruises (USA) Inc.

Matthew T. Sams

Vice President,

Caribbean Relations
Holland America Line






