





The FCCA and its Member Lines welcome you to the 14th Annual Gala Dinner Extravaganza.
Tonight we reaffirm our pledge to take a pro-active stance on issues that affect our destination part-
ners. We are glad to see others join our cause and hope you become as adamant as the cruise indus-
try is, though your main concern for tonight should be enjoyment.

We would like to extend our gratitude to you, our friends and partners for your continued support
on behalf of the region we represent. The proceeds of tonight benefits the FCCA Foundation, so
rest easy knowing that already tonight you assisted our effort to help the people living throughout
the Caribbean and Latin America.

Everyone present tonight has some involvement in the cruise industry. We are happy to have all
ends of the spectrum represented and realize the impact of everyone’s participation. Hopefully
you can take advantage of the networking opportunities this event presents and forge meaningful
business and/or relationships. Maybe you can take the time to catch up with those already estab-
lished. We are pleased to provide you with a forum that allows the chance for the industry to thrive
and grow as a whole.

It is through the cooperative efforts of the cruise industry and its partners that the Foundation has
flourished. Its continued growth and success is based on your support. This evening’s Gala is evi-
dence of this support. With your help, we intend to accomplish even more in the years ahead.

We would also like to thank the Port of Miami for making this evening possible allowing us to cre-
ate an engaging environment.

Have a delightful evening. We hope that you enjoy yourselves and look forward to seeing you at
future FCCA events.

Micky Arison Michele M. Paige
FCCA Chairman; President
Chairman & CEO, Carnival Corporation Florida-Caribbean Cruise Association
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Cocktail Reception & Silent Auction

Introduction
Michele M. Paige, President, FCCA

Dinner
Sponsor Recognition
Platinum Sponsors
 Port Everglades, Department of Broward County,
Phillip C. Allen, Port Director

* West End Publishing, LLC, Hossam Antar, President

Event Sponsor
* Port of Miami, Bill Johnson, Port Director

Entertainment & Dancing













The modern-day cruise industry began at the Port of Miami more than four decades ago, and, since
that time, the indisputable Cruise Capital of the World has continued to build upon its enviable
reputation as the finest home port anywhere. In fiscal year 2008, the Port of Miami looks to han-
dle a multi-day passenger count of nearly 4 million, more than any other port in the world.

The Port is proud to be home to the world’s most distinguished cruise lines — Azamara Cruises,
Carnival Cruise Lines, Celebrity Cruises, Crystal Cruises, Fred Olsen Cruise Lines, Norwegian
Cruise Line, Oceania Cruises, and Royal Caribbean International.

The Port provides the ultimate passenger facilities and gives cruise vacationers the opportunity to
conveniently extend their warm-weather vacations into Miami’s tropical tourist mecca. Miami-
Dade County offers first-class accommodations, world-class dining, multi-cultural attractions,
endless shopping and fun-filled beaches!

menu

Salad

Caprese Salad - Mozzarella, vine-ripened tomatoes and fresh basil with baby frisee
and a pesto vinaigrette

Entree
Peruvian Chicken- Chile Lime and garlic-grilled chicken with a sweet onion salsa,







e Expansive Global Medical Network

e Highest Hospital and Provider Medical
Discount Savings in the Market

e Web access to Medical Provider
Directory and Medical Claim Status

www.us.hsi.com



The FCCA Foundation is a charity that is dedicated to helping the people of the Caribbean and
Latin America. The Foundation answers the needs presented by the destinations for the betterment
of the people of the region.

Participation in events such as the Holiday Gift Project, Food Programs, Caribbean Special
Olympics, and Hurricane Relief Projects have helped improve the lives of the people in the destina-
tions over the last 15 years with the FCCA Foundation raising and donating over 3 million dollars.

In 2007 the Holiday Gift Project alone brought an onslaught of joy and gifts to over 8,000 under-
privileged children throughout 28 destinations.

Events such as the FCCA’s annual online auction facilitates more of the funding to take
place through the money gained. The FCCA online auction offered more than 100 donated
items from our Member Lines, private and public sector partners, including



jewelry, cruises, art, fashion accessories, hotel and spa packages, electronics, gift baskets
and many more items.

The FCCA thanks all our major sponsors from the 2007 FCCA Golf Tournament in
Cozumel, Mexico.

The FCCA Foundation is possible because of the dedication of all involved. We are all yearn-
ing for a common goal, and we’re coming continually closer.
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All of us like to receive gifts. Even as adults, the child in each of us that enjoys receiving gifts
never grows up. Instead, each holiday season, we anticipate the joy of opening brightly wrapped
packages, pulling apart the bows, ripping the paper, tearing into the box or package inside. It is
the joy of discovery, the joy of something brand new, the joy of being surprised — and especial-
ly the joy that comes from knowing that someone cares about us. Even if it’s Santa Claus!

For thousands of children throughout the region served by the FCCA and its members, this joy
would be missed except for the generosity of spirit that is generated each year by FCCA Member
cruise lines and their crew. These anonymous Santa’s Helpers deliver the gifts that are provided to
8,000 children in 28 destinations.

Coordinated by the FCCA Foundation, the 12th annual FCCA Holiday Gift Project sounds much
more formal in title than the actual human experience. Just as children all over the world look
eagerly to the skies for the sight of Santa and his reindeer, thousands of children living in the
Caribbean and Latin America look to the seas for a different kind of gift-laden sleigh.

These good-will ambassadors rarely know the children they are giving to. Many do not even speak
the same language. Yet each year, the crew and staff of FCCA Member Lines deliver enough gifts
for the estimated 8,000 children living in such institutions as orphanages, homeless shelters, fos-
ter homes and schools.

The enthusiasm cruise line crew members feel for this annual holiday project can be seen in a com-
ment by Crew Member Michael Rodriguez of Royal Caribbean International’s Monarch of the Seas:

“The event was enjoyed by all, and it was a heart-warming experience truly representative of what
Christmas is all about — giving,” he said. “Thank you for letting us be part of this wonderful event,
and we look forward to it again next year.”

The FCCA Foundation, in its 14th year, continues to improve the lives of citizens in the Caribbean
and Latin America through projects such as this. The Foundation has impacted the lives of tens of
thousands, providing over $3 million in funding to a variety of organizations and causes.

Throughout the month of December, the following destinations and Cruise Lines worked
together to deliver Christmas joy:




Costa Cruise Lines
Dominican Republic

Disney Cruise Line
St. Maarten
St. Thomas, U.S. Virgin Islands

Holland America Line
Eluthera, Bahamas
San Juan, Puerto Rico

Norwegian Cruise Line
Antigua

Belize

Roatan, Honduras

Princess Cruises

Barbados

Dominica

Grand Cayman, Cayman Islands
Grenada

St. Lucia

Royal Caribbean International
Aruba

Curacao

Ensenda, Mexico

Nassau, Bahamas

Mazatlan, Mexico

Puerto Vallarta, Mexico
Tabasco, Mexico










AVIATION BUSINESS & INDUSTRY COMMERCIAL VESSELS

YACHTS MARINE OPERATIONS PRIVATE CLIENT TRANSPORTATION

RoYAL MARINE INSURANCE GROUP

ROYAL MARINE IS NOW
APPROACHING A DECADE
OF PROVIDING THE
PROGRAM TO COVER THE
INSURANCE NEEDS OF THE
FLORIDA-CARIBBEAN
CRUISE  ASSOCIATION
SHORE EXCURSION
OPERATORS AND  TOUR
SITES  UNDERWRITTEN  BY
ACE USA raeD “A”
EXCELLENT AND PROVIDING

WORIDWIDE JURISDICTION.

As AN FCCA MEMBER YOU ARE ABLE TO ACCESS
THIS INSURANCE PROGRAM DESIGNED AND DEVELOPED
TO PROVIDE TRUE ONE-STOP-SHOPPING FOR THE
INSURANCE COVERAGE’S NECESSARY TO MEET THE
REQUIREMENTS FOR SHORE EXCURSION OPERATORS
DOING BUSINESS WITH THE CRUISE LINES. WHILE
DESIGNED AT THE REQUEST OF THE CRUISE LINES THIS
POLICY COVERS ALL TOURS ALL THE TIME.

[F YOU ARE NOT A CURRENT MEMBER YOU MAY
CONTACT VICTORIA LAITA, FCCA MEMBERSHIP
954-441-8881

WWW.FCCA.COM AND COMPLETE EVERYTHING ON-LINE.

DIRECTOR AT OR GO TO

THERE ARE THREE SEPARATE
AND DISTINCT COVERAGE'S
OFFERED OF WHICH
SOME OR ALL MIGHT
BE APPROPRIATE DEPENDING
ON THE STRUCTURE OF
YOUR PARTICULAR TOUR.
ALL HAVE THE STANDARD
LMIT OF 2 MILLION DOLLARS
WITH HIGHER LIMITS
AVAILABLE TO 10 MILLION
DOLLARS ALL AUTOMATICALLY
NAMES THE FCCA
CRUISE LINES AS

ADDITIONALLY INSURED. THEY ARE GENERAL
LIABILITY, ALSO CALLED THIRD PARTY LIABILITY,
LIABILITY ~ AND

CONTINGENT  AUTOMORBILE

CONTINGENT WATERCRAFT LIABILITY.
YOU ARE INVITED TO VISIT OUR WEB SITE
WWW.RMIG.US FOR ADDITIONAL INFORMATION ON
THE MANY INSURANCE COVERAGE'S AVAILABLE
THROUGH THE ROYAL MARINE INSURANCE GROUP.

FOR FURTHER INFORMATION PLEASE CONTACT BILL
ROVERSI AT BILL@RMIG.US

8300 NW 53 Street, Suite 102 Miami, FL 33166 © 786 364-9811 © Fax 305 477-3858 ¢ 800 926-2811 e www.rmig.us









Carnival Corporation

Micky Arison, Chairman & CEO

Graham Davis, Director, Ports & Destination Planning
Giora Israel, Vice President, Strategic Planning

David Mizer, Vice President, Strategic Sourcing

Carnival Cruise Lines

Robert Blythman, Director, Tour Operations

Edie Bornstein, Vice President Business Development/Strategic Partnerships
Gordon Buck, Vice President, Caribbean Relations

Gerald Cahill, President & CEO

Amilcar Cascais, Vice President, Tour Operations

Brendan Corrigan, Sr. Vice President, Marine Operations

Ruben Rodriguez, Executive Vice President, Marketing & Guest Experience
Capt. Dominico Tringale, Vice President, Port Operations

Celebrity Cruises
Dan Hanrahan, President & CEO

Costa Cruise Lines
Hans Hesselberg, Vice President, Hotel Operations

Disney Cruise Line

Russell Daya, Director, Marine & Port Security

Tom McAlpin, President

Larry Stauffer, Manager, Shore Excursions & Island Recreation
Bert Swets, Vice President Marine & Technical Operations
Tom Wolber, Sr. Vice President, Operations

Holland America Line
John Cook, Manager, Shore Excursions
Dan Grausz, Sr. Vice President, Fleet Operations




Norwegian Cruise Line

Greg Hunt, Executive Vice President, Strategic & Commercial Development
Colin Murphy, Vice President, Land Services & Destination Development
Patrick Powers, Product Development Manager (Alaska/Caribbean/Hawaii)
Joanne Salzedo, Director of Shore Excursions/Product Development

Capt. Svein Sleipnes, Vice President Port Operations/CSO

Andy Stuart, Executive Vice President, Marketing & Sales

Princess Cruises

Dean Brown, Executive Vice President, Fleet Operations/CEO Princess Tours
Lisa Jensen, Manager, Caribbean & Atlantic Shore Operations

Stephen Nielsen, Vice President, Caribbean & Atlantic Shore Operations

Regent Seven Seas Cruises
Mike Pawlus, Vice President, Product Planning
Sylviane de Tracy, Manager, Shore Programs

Royal Caribbean Cruises, Ltd.

Jeff Danis, Vice President, Supply Chain Management
Richard Fain, Chairman & CEO

John Fox, Vice President, Government Relations

John Tercek, Vice President, Commercial Development

Royal Caribbean International
Adam Goldstein, President & CEO

Royal Caribbean Int’l & Celebrity Cruises

Christopher Allen, Director, Deployment & Itinerary Planning

Diana Block, Vice President, Revenue Management & Deployment

Paul Loughrin, Account Manager, Shore Excursions

Michael Ronan, Vice President, Government Relations, Caribbean/Latin America/Asia




FLEUR DES CARAIBES

www.martinique.org

Paul Gauguin ~ Comfort Rain Forest

Pristine Beaches

Ti-Punch _ _ >
h o SAINt-Plerre, the little POmpeii

Ce
Mar-@mqufus
AuTourisme For information and free brochures on Martinique,
- please call (514) 288-1904 or visit: www.martinique.org






Official Art Sponsor
Park West®

Platinum Sponsors — ($ 10,000 Tables)
Port Everglades, Department of Broward County
West End Publishing, LLC

Gold Sponsor — ($ 6,000 Tables)
Boatswain’s Beach
Port of San Diego

$ 750 Tickets
Aruba Cruise Tourism
Caterpillar Marine Power Systems
CH2M Hill
Ecruising.travel
EGE Ports
Funa International
Hamilton, Miller & Birthisel, LLP
Meritech, Inc.
Ministry of Culture & Tourism, Republic of Indonesia
Misener Marine
Mitel Networks Inc.
Onboard Media
Park West Gallery
Port of Galveston
Port of Houston Authority
Port of Philadelphia & Camden
River
Saint John Port Authority










Each year the Florida-Caribbean Cruise Association invites students from the Caribbean and
Latin America to participate in the annual FCCA Foundation Children’s Environmental
Poster Competition. This year, fourteen destinations throughout the Caribbean and Latin
American region participated. One entry per category was selected as winners for their mes-
sage that advocated the role each destination plays in preserving the environment.

Winners included 8-year-old Melanie Yuridia Salgado Garcia of Colegio Boston from
Mexico in the Junior Division (ages 12 and younger) and 14-year-old Rohaan K. Allport of
Saint Mary’s Academy from Dominica in the Senior Division (ages 13 — 16).

Students throughout the Caribbean and Latin America were asked to create a poster that visu-
ally depicted at least three ways they believe could help protect the environment and pro-
mote environmental awareness in their country. The competition’s purpose is to promote and
stimulate environmental awareness among students and effectively educate younger genera-
tions on the importance of environmental protection. Each country submitted one poster in
each age category to represent as its finalists.

Melanie Yuridia Salgado Garcia’s poster, “Together we can save our planet,” illustrates how
performing simple tasks can reduce the amount of carbon dioxide released into the environ-
ment and, in turn, help save our planet. The poster depicts the practices of planting trees,
driving less, recycling more and saving water. The 8-year-old’s artistic creation provides a
valuable reminder of how valuable a single tree can be to the environment and how each of
us can contribute to a healthier planet. For example, a single tree absorbs one ton of carbon
dioxide over its lifetime. Walking, biking or taking a bus will save one pound of carbon diox-
ide for every kilometer you don’t drive. You can save 2,400 pounds of carbon dioxide per
year by recycling just half of your household waste. Reducing your time in the shower to five
minutes can help us all save water.

Rohaan K. Allport’s poster, “Protecting Dominica’s Environment,” displays icons of
Dominica’s terrestrial and marine environment. The poster displays the Sisserou parrot,
forests, agriculture and the turtle to highlight the importance of conserving and protecting
the environment for the benefit of future generations.

The FCCA also congratulates the second and third place winners in each division. Second
place finalists were eleven-year-old Josie Lee from Belize in the Junior Category and fifteen-
year-old Emma Edgehill from Barbados in the Senior Category. Third place winners were
eleven-year-old Lisanne Guy from Jamaica in the Junior Category and sixteen-year-old
Karlyle Allen from Jamaica in the Senior Category. Second place winners in both categories
will each receive US $1,500 and third place winners will receive US $1,000. The winners,
Melanie and Rohaan will each receive an educational scholarship of US $3,000. The FCCA
will also award the schools of the first, second, and third place winners in both categories the
same amount received by their winning student in lieu of art supplies. The other finalists in
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Mexico

Junior Division (12 & Under)
Melanie Yuridia Salgado Garcia ~ 8 Years Old

Y

Dominica

Senior Division (13 to 16)
Rohaan K. Allport ~ 14 Years Old







Carnival Cruise Lines
Celebrity Cruises

Costa Cruise Lines
Cunard Line
Disney Cruise Line
Holland America Line
MSC Cruises (USA) Inc.
Norwegian Cruise Line
Princess Cruises
Regent Seven Seas Cruises
Royal Caribbean International




CRUISE
SAN DIEGO

Come. Go. Flow. It's that easy at the Port of San Diego. The San Diego
Cruise Ship Terminal is within walking distance to San Diego’s spectacular
waterfront with hotels, shops, restaurants and attractions. Even San Diego

International Airport is just two miles from the cruise ship pier.
Visit our Web sites for updates from the Port of San Diego.

There’s no place like this ON EARTH.

sandiegocruiseport.com portofsandiego.org

»&
Unified Port
of San Diego

Bougainvillea’s brilliant colors are on display throughout San Diego.



tHE cateEway to tHE CcARIBBEATH

PoRrt of San juan * PUerto Las AmEricas (Ponce) * Port o Mavaciez (Porta DEL SoL)

EXPLORE
BEYOND THE

SHORE

True to its name “rich port”, the island lays claim to the largest sea port in the Caribbean, Port of San Juan.
Puerto Rico also boasts two active ports across the island, making it truly a maritime mecca of the Americas.

[=] i

ety

Visit GoToPuertoRico.com/fcca to reserve your hotel today or call 1-800-866-7827 for more information



HOUSTON

BAYPORT CRUISE COMPLEX
THE HOME PORT ADVANTAGE

PORT

The Port of Houston Authority’s Bayport Cruise
Terminal is the perfect addition to a city known
for offering simply the best in culture, ambience
and sophistication. Cruise ship passengers will
find the terminal is exceptional at providing an

efficient and stress-free embarkation process.

A Tip Top Ship Services

The Bayport Cruise Terminal and its gang-
way system are designed to accommodate
most ships and their entry ways. The
terminal’s wide, unrestricted wharf
allows for the loading of provisions
aboard a ship quickly and efficiently.

B VIP Treatment

Passengers at the Bayport Cruise Terminal
are provided with VIP services such as
valet parking, luggage handling and an
exclusive lounge to make the time spent
at the terminal as enjoyable as possible.

C Simple, Secure and Serene

The Bayport Cruise Terminal is designed
to direct passengers without confusion
and minimize congestion, while multiple
ticket counters reduce delays. The 96,000
sq. ft. terminal also enables natural light
to brighten the airy and open features.

UNDER CONSTRUCTION
THROUGH SPRING 2008

THE PORT
DELIVERS"

For information contact

Kay Adams, Cruise Manager, 713-670-2670

www.portof houston.com



