




Welcome Message

The FCCA and its Member Lines would like to welcome you to our annual Gala Dinner
Extravaganza. We are pleased and grateful for your attendance tonight, and hope you’re as
happy to be here as we are to have you. We would also like to thank you on behalf of the region
we represent—the Caribbean and Latin America. The proceeds of tonight benefits the FCCA
Foundation, whose only focus is to assist the people through its humanitarian efforts. 

Everyone present tonight has some involvement in the cruise industry. We are happy to have all
ends of the spectrum represented and realize the impact of everyone’s participation and the 
necessity of the roles. Hopefully you can take advantage of the networking opportunities this event 
presents and forge meaningful business and/or relationships or perpetuate those you may have
already established. We are pleased to provide you with a forum that allows the chance for the
industry to thrive and grow as a whole. 

It is through the cooperative efforts of the cruise industry and its partners that the Foundation has
flourished. Its continued growth and success is based on your support. This evening’s Gala is 
evidence of this support. With your help, we intend to accomplish even more in the years ahead.

We would also like to thank the Port of Miami for making this evening possible allowing us to 
create an engaging environment.

Have a delightful evening. We hope that you enjoy yourselves and look forward to seeing you at
future FCCA events.
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6:30 p.m. Cocktail Reception & Silent Auction

8:00 p.m. Introduction 
Michele M. Paige, President, FCCA

Dinner

9:00 p.m. Sponsor Recognition

Platinum Sponsors

•  Crossley of South Africa

Steven Govender, Chief Executive Officer

•  Port Everglades, Department of Broward County,

Phillip C. Allen, Port Director

• West End Publishing, LLC, Hossam Antar, President

Event Sponsor

•  Port of Miami, Bill Johnson, Port Director

9:15 p.m. Gala Entertainment
Brazilian Tropicana Dance Company

9:30 p.m. Entertainment & Dancing

Program









During fiscal year 2006, the Port of Miami further solidified its position as the “Cruise Capital of
the World.” The total number of passengers rose to 3,731,459 – an increase of 3.5% over FY
2005. Miami is home to the world’s leading cruise lines: Carnival Cruise Lines, Celebrity
Cruises, Costa Cruise Lines, Crystal Cruises, Norwegian Cruise Line, Oceania Cruises and Royal
Caribbean International. 

The Port offers the most modern, safe, and efficient passenger facilities. Miami plays an active
role in taking cruise passenger expectations to the highest levels by promoting itself as the
Homeport-of-Call as well as a destination offering pre-and post-cruise activities.

Come sample the flavor of Miami… first-class terminals, magnificent beaches, fine restaurants,
word-class shopping, attractions and historical museums… the choices are endless! 

Appetizer
Bread and Butter

Seafood Mojito - Rock Shrimp and scallops 
served in a shot glass with fresh mint

Salad
Tossed Garden Salad - Iceberg lettuce, red cabbage, red onions, diced tomatoes 

and croutons with creamy ranch dressing

Entree
Prime Rib with Portobello Sauce and Grilled Shrimp with Roasted

Vegetables and Baby Red Potatoes

Dessert
Coffee 

Chocolate Paradise Cake

Gala Sponsor

Menu







The FCCA Foundation is a charity that is dedicated to helping the people of the Caribbean and
Latin America. The Foundation answers the needs presented by the destinations for the betterment
of the people of the region.

Participation in events such as the Holiday Gift Project, Food Programs, Caribbean Special
Olympics, and Hurricane Relief Projects have helped improve the lives of the people in the destina-
tions over the last 14 years with the FCCA Foundation raising and donating over 3 million dollars.

In 2006 the Holiday Gift Project alone brought an onslaught of joy and gifts to over 6,000 under-
privileged children throughout 28 destinations.

Events such as the FCCA’s annual online auction facilitates more of the funding to take
place through the money gained. The FCCA online auction offered more than 100 lots of
donated items from our Member Lines, private and public sector partners, including 
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jewelry, cruises, art, fashion accessories, hotel and spa packages, electronics, gift baskets
and many more items.

Last year, the FCCA Golf Tournament raised $30,000 which was a record amount, largely
due to six major sponsors:
- Playa Mia
- Aviomar
- Deliver It Inc.
- Royal Marine Insurance Group
- CS Adventures
- Puerto Costa Maya

The FCCA Foundation is possible because of the dedication of all involved. We are all yearn-
ing for a common goal, and we’re coming continually closer.
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During the holiday season, most worry about finding the perfect gift for their families, friends, or loved
ones. They anxiously anticipate the big day while their concerns change to revealing their secret until
the right time. Others have a lot more on their minds. Instead of spending their sum on presents or a
grand feast, they use the last of it to get any food at all. Though their best efforts provide food, the chil-
dren often miss out on many of the customs and traditions that bring joy to the multitude. Some don’t
even have parents or family who might prepare for the occasion.

The FCCA Foundation took this into consideration and made a few deliveries that St. Nick neglected, dis-
tributing over 6,000 holiday gifts to those less fortunate throughout 28 destinations in the Caribbean,
Mexico, and Latin America. Though they didn’t receive the traditional festive gathering and run out in the
morning to discover the milk and cookies gone with presents in their place, the children received a cele-
bration thrown in their honor. Instead of eagerly peeking out of their window, attempting to get a glimpse
of a reindeer-drawn sleigh, the children looked to the oceanfront, awaiting the arrival of a cruise ship.

The Holiday Gift Project was made possible through the collaboration of the FCCA, its Member Lines
and crew, along with the destinations themselves. The charitable coalition visited institutions includ-
ing orphanages, homeless shelters, foster homes, and schools. The crew of the participating vessels
acted as Santa’s helpers. Since the jolly fellow forgot to hand his representative the Naughty List, all
of the children received a gift specialized for their age, gender, and interests. 

In Montego Bay, Jamaica, 35 volunteers arrived to a surprise when they witnessed the Christmas cheer in
DRB Grant Basic School. In order to express their gratitude, the kids prepared a feast and songs for the
crew members of the Carnival Conquest. The cruise director then prepared a slide show to show the guests
what the crew does on their own time and how they give back to a community that they visit each week.

Beatrice Moine, Hotel Director from Celebrity Cruises Mercury, stated, “The Mercury Team partici-
pated in bringing some joy and laughers to 220 orphans for the holidays.  The kids were shy at
first…then Celebrity Santa made his entrance…and some rushed to him and hugged him endless-
ly…while some others (the little ones) were so impressed they were scared to get close to him. They
made us feel as if we were kid again, and remember how we also were scared of Santa.” 

Though not everyone showed their thanks as elaborately as the DRB Grant Basic School, the smiles
emitted served as more than sufficient for the volunteers. The participants exemplified the “giving is
better than receiving” philosophy and simply sought to provide some Yuletide joy. For the majority, the
gifts given during the event would be the sole remnants of the season.

Due to its constant success, the Holiday Gift Project has become an annual event and continues to
thrive and progress as the years come and go. As Gianfranco Verde, Passenger Services Director from
Sun Princess, Princess Cruises, remarks, “Year after year crew members sign up and request to help
and participate during the FCCA’s Holiday Gift Project.  Everyone wants to have the pleasure and the
privilege of being part of this good cause.” The spirit of giving really blazed and spread as a fire
through the snowy season thanks to the collaboration between the FCCA and its Member Lines. We
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hope the trend continues and the popularity follows suit. Santa already has a packed schedule and needs
all the help he can get. Nobody, especially St. Nick, wants to see a sulking child on Christmas. It’s a
time where their smiles should radiate as brightly as the decorations that deck the ornate halls. This joy
wasn’t meant to be reserved for a particular group. The season should deliver universal cheer, and we
take a step closer every year. 

This is just one of the events that the FCCA Foundation organizes in order to improve the lives of those
in the Caribbean, Latin America, and Mexico. Already in its thirteenth year, it strives to show that
money alone isn’t the best means of assistance. Raising the spirits is just as important as monetary aid.
It takes caring and physical participation in order to help the hearts instead of just the pockets. By
employing these strategies in conjunction with other techniques, such as workshops and the Outreach
Program, the lives of thousands have been impacted—a more than adequate return on the millions of
dollars invested.

FCCA thanks all the Member Lines, crew members, Ministers of Tourism, Mayors and
Commissioners. Thousands of smiles would have gone unwrapped without the participation of the des-
tinations and Member Lines.
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Cruise Executives In Attendance

Carnival Corporation
Micky Arison, Chairman & CEO 
Giora Israel, Vice President, Strategic Planning 
David Mizer, Vice President, Strategic Sourcing

Carnival Cruise Lines
Gordon Buck, Vice President, Caribbean Relations
Amilcar Cascais, Vice President, Tour Operations 
Brendan Corrigan, Sr. Vice President, Marine Operations 
Robert Dickinson, President & CEO 
Vicki Freed, Sr. Vice President, Sales & Marketing
Captain Gaetano Gigliotti, Port Captain
Roberto Martinoli, Sr. Vice President, Technical, Environmental & Safety Operations

Celebrity Cruises
Dan Hanrahan, President

Costa Cruise Lines
Hans Hesselberg, Vice President, Hotel Operations

Disney Cruise Line
Russell Daya, Manager Marine Operations
Frank De Heer, Vice President, Marine & VP Technical Operations
Larry Stauffer, Manager, Shore Excursions & Island Recreation
Bert Swets, Director, Purchasing & Logistics 
Tom Wolber, Sr. Vice President,Operations

Holland America Line
John Cook, Manager, Shore Excursions 
Dan Grausz, Sr. Vice President, Fleet Operations
Stein Kruse, President & CEO 
Ellen Lynch, Director, Shore Excursions 
Tino Salud, Director, Port Operations
Matthew Sams, Vice President, Caribbean Relations
Bill Sharp, Vice President, Port Operations

MSC Cruises (USA) Inc.
Neil Palomba, COO
Richard Sasso, President & CEO 

Norwegian Cruise Line
Alvin Dennis, Vice President, Purchasing & Logistics 
Lania Rittenhouse, Vice President, Hotel Operations
Chris Roberts, Product Development Manager
Joanne Salzedo, Director of Land Services
Capt. Svein Sleipnes, Vice President Port Operations/CSO
Rick Strunck, Director, Itinerary Planning 
Andy Stuart, Executive Vice President, Marketing & Sales 

Princess Cruises
Graham Davis, Manager, Caribbean & Atlantic Shore Operations 
Stephen Nielsen, Vice President, Caribbean & Atlantic Shore Operations



Regent Seven Seas Cruises
Mike Pawlus, Vice President, Product Planning & Revenue Management
Penny Zeilman, Travel Concierge, Land Programs

Royal Caribbean International
Adam Goldstein, President
Alice Norsworthy, Sr. Vice President, Marketing

Royal Caribbean Cruises, Ltd.
Jeff Danis, Vice President, Supply Chain Management
Richard Fain, Chairman & CEO
John Fox, Vice President, Government Relations
John Tercek, Vice President, Commercial Development 

Royal Caribbean Int’l & Celebrity Cruises
Diana Block, Vice President, Revenue Management & Deployment 
Susan Hooper, Sr. Vice President, International Managing Director (Europe, Middle East & Asia)
David Llewellyn, Associate Vice President, Shore Excursions & Explorations
Michael Ronan, Vice President, Government & Community Relations/Caribbean & Latin America
Patrick Schneider, Account Manager, Shore Excursions 

Royal Celebrity Tours
Craig Milan, President

Cruise Executives In Attendance











Official Art Sponsor
Park West Galleries

Entertainment Sponsor
Port Everglades, Department of Broward County

Program Sponsor
Original Impressions

Platinum Sponsors – ($ 10,000 Tables)
Crossley of South Africa

Port Everglades, Department of Broward County
West End Publishing, LLC

Gold Sponsor – ($ 6,000 Table)
Eller ITO Stevadoring Co. LLC

Kongsberg Maritime Inc.
Operadora Aviomar

$ 500 Tickets
Atlantic Pacific Maritime Services, Inc.

Caterpillar Marine Power Systems
Elliott Bay Design Group

Figaro Systems
Hamilton, Miller & Birthisel, LLP

Hong Kong Tourism Board (The Opus Group)
International Paint

Landry & Kling Cruise Event Services
Meritech Inc.

Ministry of Culture & Tourism – The Republic of Indonesia
Port of Houston Authority

Port of Los Angeles
School of Hotel & Tourism Management/Chinese University of Hong Kong

St. John Port Authority
Thomas Gregor Associates

Tropical Shipping

Gala Contributors









Each year the Florida-Caribbean Cruise Association invites students from the Caribbean and Latin
America to participate in the annual FCCA Foundation Children’s Environmental Poster Competition.
The competition’s purpose is to promote and stimulate environmental awareness among students and
effectively educate younger generations on the importance of environmental protection. Each country
submitted one poster in each age category to represent as its finalist.

The FCCA asked what would have a beneficial environmental impact, and fourteen nations answered
with a resounding voice. This reply emitted no sound; it came in the form of something more natural:
art. The 2007 Children’s Poster Competition showcased the participants’ ability, creativity, and their
consciousness of the world around them. Due to the impressive turnout and skill, the task of judging
proved almost as difficult as creating the posters must have been. The talent from both groups was an
overwhelming, but pleasant, surprise.

The categories hopefully struck home to the participants and granted them not only awards, but aware-
ness. Students were encouraged to create a poster that visually depicted at least three ways they could
help protect the environment and promote the knowledge among students. The goal is to effectively edu-
cate, effect and show the significance of environmental protection. Each country showcased the work of
their finalists, one per each division, to represent their country. There is a rigorous judging process con-
ducted in three rounds for this competition, originating in the local schools, moving to the country’s
selection committee, and ending with the FCCA’s Judging Panel. Selection of the winners was a diffi-
cult feat, as all of the works portrayed effective, sound ideas coupled with masterful technique. 

However, winners had to be chosen and included 10-year-old Josie Lee of Belize Elementary School
in the Junior Division (ages 12 and younger) and 14-year-old Rajesh Harnarine of Trinidad &
Tobago’s Presentation College in the Senior Division (ages 13 – 16). Josie Lee’s poster, titled “We
only have one earth,” illustrates the negative effects that wasted resources and the massive increase in
garbage have had on the global climate.  The poster implements the practices of reducing, reusing and
recycling in order to conserve energy. The idea is that in using this principal we let our environment
become clean and simultaneously protect our planet. Rajesh Harnarine’s poster, “Forest Delight,” is
based on similar concepts. Recycling is depicted through the use of material such as wrapping paper,
recyclable paper and plastic. It also displayed the endangered birds, including the Pawi and the Crane,
as well as the Rosy Periwinkle, in an abstract. It shows a possible outcome of the recovery of these
species; that they may evolve into the forms presented on the poster. Both received an educational
scholarship of US $3,000 for their achievements. 

The FCCA also congratulates the second and third place winners in each division. Second place final-
ists were eleven-year-old Shadell Carrington from Barbados in the Junior Category and fifteen-year-
old Nidia Georgina Anaya Vargas from Mexico in the Senior Category. Third place winners were ten-
year-old Gaspar Manzano Vila from Mexico in the Junior Category and fifteen-year-old Brian Acuna
Madriz from Costa Rica in the Senior Category. Second place winners in both categories will each
receive US $1,500, and third place winners will receive US $1,000. The FCCA also awards matching
funds to the first, second, and third place winners school in both categories for art supplies. The other
finalists in each division receive US $200 for their participation and good work.

The FCCA thanks all participants for their hard work and looks forward to seeing more dazzling dis-
plays. It’s true that every participant was a winner, and the knowledge gained is always a worthy
reward. Even those whose work never left the local level still deserve appreciation, and they are
encouraged to try again next year. 

Environmental Poster Competition



Trinidad & Tobago
Senior Division (13 to 16)

Rajesh Harnarine ~ 14  Years Old

Belize
Junior Division (12  & Under)

Josie Lee ~ 10  Years Old

Environmental Poster Winners





Carnival Cruise Lines
Celebrity Cruises

Costa Cruise Lines
Cunard Line

Disney Cruise Line
Holland America Line

MSC Cruises (USA) Inc.
Norwegian Cruise Line

Princess Cruises
Regent Seven Seas Cruises

Royal Caribbean International
Windstar Cruises

Carnival Cruise Lines
Celebrity Cruises

Costa Cruise Lines
Cunard Line

Disney Cruise Line
Holland America Line

MSC Cruises (USA) Inc.
Norwegian Cruise Line

Princess Cruises
Regent Seven Seas Cruises

Royal Caribbean International
Windstar Cruises

Florida-Caribbean Cruise Florida-Caribbean Cruise Association (FCCA)Association (FCCA)
11200 Pines Blvd., Suite 201  •  Pembroke Pines, FL 33026

Tel: (954) 441-8881  •  Fax: (954) 441-3171
E-mail: info@f-cca.com • Website: www.f-cca.com

FCCA Member Lines










